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PREFACE 
Time was when the practicing journalist's reference library con-
sisted of a dictionary and a city directory, but that age is history. 
The scope of the newspaper has increased to such an extent that nowa-
days nearly any book that bears on any phase of human activity is 
fair game for the master of the "morgue." When it is remembered 
that single issues of single newspapers contain something of all men's 
business-from fashions through sport to astronomy-the need for 
ready reference facts becomes at once apparent. No one brain, how-
ever capable, can know the business of all men so well as they know 
it themselves. To report inaccurately, even in details, exposes the 
newspaper to the criticism of some expert-and there is too much 
criticism of the newspapers as it is. The journalist must have a 
reference library, first of all; he needs it in his business; the library 
for reading must take second place. 
This bulletin, in the section entitled Reference Books, aims to 
suggest a few references that come within the realm of essentials. 
The list is meant to be suggestive, not exhaustive. On the whole, 
it is believed to be fairly representative and to cover most of the 
commoner branches of knowledge. In addition to the volumes herein 
listed, the journalist's library should include, of course, a city directory 
or two, the handbooks of his state on industry, administration and 
the like, a select list of periodicals and enough newspapers to keep 
his knowledge complete and down to the precise minute. 
In addition to knowing something of all men's business, the 
journalist must know a great deal about his own. This bulletin, in the 
section on Books for Reading, gives a list of inspirational and 
practical readings for the newspaper man. These books are not to 
be scanned in the stress and hurry of the office, as the reference books 
well may be; these are material for the mind to dwell on, for the 
most part, and must be read slowly, if at all, and with intention. 
They aim to present facts and figures about journalism. 
The literature of journalism is growing. The profession is alive, 
and its record cannot be complete; no collection of books can hope 
to include all. For this reason, if for no other, 1s appended the list 
of Further Readings. It might be extended a dozen times. 
Let it be remembered that not one of these lists makes any pretens.e 
toward being complete. The scope of this bulletin does not permit 
completeness, for one thing, and then again the bewildering number 
of books in this world forces the compiler to wonder where to stop. 
The best list can be only a suggestion. 
(3) 
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;Most of the work on this bulletin was done in the library of the 
University of Missouri. To Henry Ormal Severance, librarian of the 
University; to suggestions in his list, "Books for Journalism Students" 
(University of Missouri, 1914), and in his course on Reference Books 
for Journalists, and to the courtesy of his assistants in the University 
Library is due an acknowledgment of indebtedness. 
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(Books vary from pocket pamph-
lets to volumes eight or ten inches thick, 
and in width and depth as greatly. In 
order to standardi:ze the measurement 
for this bulletin, the comjJiler has 
adopted as an arbitrary unit the ordi-
nary novel or textbook si::re, say about 
I I/2 inches thicl~) 5 inches wide and 7 
inches deep. This is called ((te):tbook,'· 
and other sizes are judged thereby. The 
prices q1toted are from the United States 
and English catalogues.) 
1. REFERENCE BOOKS 
DICTIONARIES AND ENCYCLOPEDIAS 
THE CENTURY DICTIONARY AND CYCLOPEDIA 
- Edited by William D. Whitney; revised by Benjamin E. Smith. 
"With a new atlas of the world. Revised and enlarged edition." This 
work consists of twelve volumes, ten devoted to the dictionary, one to 
the cyclopedia of names and one to the atlas. It is, first of all, an 
American dictionary, with rather brief but comprehensive definitions, 
fairly well illustrated. The type, large for a dictionary, is set three 
columns to the page, not separated by rules. Many technical and pro-
fessional terms are defined. Volume XI, besides its lists of names, 
has some good chronological tables, historical and literary dates. 
Volume XII gives the maps first, followed by the geographical names 
arranged alphabetically. (The Century Company, New York; 1911; 
twelve volumes, of about 700 pages each; tan cloth; much larger than 
textbook; illustrated; $75 to $168.) 
NEW STANDARD DICTIONARY OF THE ENGLISH LANGUAGE 
- No author or editor given, prepared by "more than 380 spe-
cialists," with I. K. Funk in charge. This work has thirty-eight color 
plates and half-tone pages, from one to six line cuts to the page, two full 
pages of really explanatory half-tones on automobiles, 2,757 pages of 
definitions and an appendix of disputed pronunciations, rules for the 
simplification of spelling, glossary of foreign words and statistics of 
population-all complete in one large volume. The type is clear and is 
set three columns to the page, with no rules. This up-to-the-minute 
book also saves some space by omitting much of the usual preface. 
(Funk & Wagnalls Company, New York and London; 1913; 2,,800 pages; 
brown leather; much larger than textbook, about six inches thick; 
illustrated; $12 to $34.) 
WEBSTER'S NEW INTERNATIONAL DICTIONARY 
- No author or editor given. In place of the usual one bulky 
volume, this work is divided into two volumes, making it easier to 
handle. The preface is an explanation of the methods and purposes, 
with a history of the English language and the like. There is the 
usual appendix, plus pictorial illustrations. Eight colored plates are 
grouped in the front of the book, and three others are sprinkled among 
the definitions. The definitions in the main part of the dictionary, 
set three ruled columns to the page, are fairly brief, with many 
(7) 
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synonyms and some good lists of compounds. The lowest fifth of 
each page is ruled off and devoted to odd, unusual and obsolete words. 
(G. and C. Merriam Company, Springfield, Mass.; 1910; two volumes, 
of about 1,300 pages each; brown leather; much larger than text-
book; illustrated; $12 to $20.) 
MURRAY'S NEW ENGLISH DICTIONARY 
- Edited by James A. H. Murray. "The Oxford dictionary. A 
neW dictionary on historical principles, founded mainly on materials 
collected by the Philological Society." The main point of this work 
is its historical significance, its emphasis upon the derivations of 
the words defined. There are no illustrations. Begun in 1888, the 
publication is issued periodically in small sections, one of the more 
recent being "Sq- to Subterraneous," with the date of January 1, 1915. 
The fairly large type is set three ruled columns to the page. (The 
Clarendon Press, Oxford; MacMillan & Company, New York; 1888 
and later; eight volumes thus far, of about 1,200 pages each; brown 
cloth, brown leather back; much larger than textbook; volumes $13 to 
$16, sections 60 cents.) 
A TECHNOLOGICAL AND SCIENTIFIC DICTIONARY 
- Edited by G. F. Goodchild and C. F. Tweney. This is a business-
like book, with only one page of preface and brief definitions without 
quotations. It covers terms of archeology, architecture, art, assaying, 
astronomy, bookbinding and the like. No medical or anatomical term 
is included. The wording is clear and exact. The type is set two 
columns to the page. (Gresham Publishing Company, London; 1906; 
875 pages; green cloth, black leather back; larger than textbook; 
illustrated; $6.) 
ENGLISH SYNONYMS AND ANTONYMS 
- By James C. Fernald. "With notes on the correct use of prepo-
sitions." This book is meant "as a companion for the study and as a 
textbook for the use of schools." It takes the words up alphabetically-
as Abandon, Abase, Abash-giving a page or half a page to each, with 
a list of synonyms, then an explanation of each, finally closing with 
a list of antonyms. The classification is handy, but the lists are not 
exhaustive and the 120 pages of questions and examples are more or 
less a waste. (Funk & Wagnalls Company, New York and London; 
,.1906; 500 pages; tan cloth; textbook; $1.50.) 
, l THESAURUS DICTIONARY OF THE ENGLISH LANGUAGE 
- Edited by Francis A. March. "DeSigned to suggest immediately 
any desired word needed to express exactly a given idea." The main 
part of this admirable book, which fills 1,190 pages with two columns 
of type to the page, takes a word, defines it and then runs a list of 
words suggested by the first word, with the meaning of each. The 
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second part of the book, which takes up Our English Speech, discusses 
the origin of words, their history, roots, derivations, forms, spellings 
and the like and presents lists of words used in business, legal terms, 
Christian names, the origin and significance of American sobriquets 
and Simplified spellings. The facts given here will prove of value some 
time to every writer, while the suggestion of synonyms is invaluable 
all the time. (Historical Publishing Company, Philadelphia; 1903; 
1,300 pages; brown cloth, black leather corners and back; larger than 
textbook; $15.) 
THESAURUS OF ENGLISH WORDS AND PHRASES 
- By Peter M. Roget. "To assist in literary composition." The 
words for which synonyms are to be found are taken up and arranged 
by classes, not alphabetically-as, for example, Section 5: "Number; 
(1) in the abstract; (2) numeration; (3) list; determinate number; 
(4) unity; accompaniment; duality, etc." All the synonyms are given 
that anybody ever will need. A 300-page ready reference index in the 
back makes the classification easy to unravel. This is a needful book. 
(Thomas Y. Crowell & Company, New York; 1909; 700 pages; brown 
cloth; larger than textbook; $1.50.) 
RHYMING DICTIONARY OF THE ENGLISH LANGUAGE 
- By J. Walker; revised and enlarged by J. Longmuir. The orig-
inal author, who published the book first in 1775, was an actor and 
therefore dedicated the volume to David Garrick. A long explanatory 
preface by the second editor discusses verse and verse-forms. The 
Single rhymes are given in a line, run together, with short definitions. 
The type is set one column to the page, and the pages are rule-bordered. 
The list of rhymes is not overly complete, but the boolt should be of 
some value to the versifier who has to compose in a hurry. There is 
an index. (George Routledge & Sons, Ltd., London; E. P. Dutton & 
Company, New York; no date; 720 pages; red cloth; large textbook; 
$1.50.) 
AMERICAN SLANG DICTIONARY 
- By James Maitland. "Embodying all the American or English 
slang phrases in current use, with their derivation and philology." 
The dedication is "to the army of newspaper workers in whose ranks 
the writer is proud to be enrolled." The meaning of the slang words 
and phrases is explained briefly, and the derivation of each is indicated. 
as Am., Eng., Fr. and the like. The type is set one wide column to 
the page, with liberal margin. (Published for the author by R. J. 
Kittredge & Company, Chicago; 1891; 300 pages; blue cloth; a bit 
larger than textbook, and fiat.) 
DICTIONARY OF AMERICANISMS 
- By John R. Bartlett. "A glossary of words and phrases usually 
regarded as peculiar to the United States." These include: archaisms, 
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obsolete English words still retained in this country; words used in a 
different sense here; words unchanged here, which have changed in 
England; English provincialisms adopted into general use here; newly 
coined words; words borrowed from European languages; Indian words; 
negroisms; peculiarities of pronunciation. The definitions are ade-
quate and rich in illustrative excerpts, but the book is not up to date. 
There is a short list of national proverbs and similes. The type is set 
one column to the page. (Little, Brown & Company, Boston; 1889; 
800 pages; green cloth, black leather back; larger than textbook; $4.) 
THE ENGLISH DIALECT DICTIONARY 
- Edited by Joseph Wright. In this 6·volume work, the editor 
attempts to define and explain all the dialect words in use then (1898) 
or the last 200 years. His definitions, covering the usages of England, 
Ireland, Scotland and Wales, are commendably brief, with many ex-
amples of the words used in sentences. The type is large and is set 
two columns to the page. (G. P. Putnam's Sons, New York; 1898; 
3,500 pages; rebound in gray cloth; much larger than textbook; $90.) 
ETYMOLOGICAL DICTIONARY OF THE ENGLISH LANGUAGE 
- By the Rev. Walter W. Skeat. This book defines the English 
words briefly and then shows the related words in other languages. 
The illustrative quotations are short. The appendix has lists of 
prefixes, suffixes, homonyms, doublets and Indo-Germanic roots and 
shows the distribution of words according to the languages from which 
they are derived. While this book is not essential, it contains facts 
of interest to every writer and presents a study that cannot fail to 
be of value in the cultivation of style. (The Clarendon Press, Oxford; 
1910; 780 pages; brown cloth; larger than textbook; $11.) 
FOLK ETYMOLOGY 
- By the Rev. A. Smythe Palmer. "A dictionary of verbal cor-
ruptions, or words perverted in form or meaning by false derivation 
or mistaken analogy." After an exhaustive introduction, this book 
plunges into its task of explaining the meaning of words that have 
"gone wrong" and of giving the real and supposed'derivations. Quota-
tions illustrate many of the points. Corrections are listed in the back 
of the volume. The type is set two columns to the page, with the 
words to be defined arranged alphabetically, in capitals of the body 
type, not in blackface, making them a bit hard to find. This is a 
bookish book, extremely British. (George Bell & Sons, London; 1882; 
650 pages; blue cloth; larger than textbook; 21 shillings; Holt, $6.50.) 
THE ENCYCLOPEDIA BRITANNICA 
- Edited by Hugh Chisholm. "A dictionary of arts, sciences, 
literature and general information. Eleventh edition. 1910." This is 
the dreadnought among encyclopedias, being twenty-eight volumes 
long and formidable in proportion. The articles, many of them Signed, 
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are arranged under somewhat general headings and run longer than 
those in the usual books of reference. The illustrations are few, being 
mostly half-tone plates. The fairly large type is good to look at, not 
eye-straining, and is set two columns to the page. The work is au-
thoritative and British. (University Press, Cambridge, England; 35 
West 32([ St., New York; 1910; twenty-eight volumes, of about 900 
pages each; blue cloth; much larger than textbook; illustrated; 
volumes $4.50 to $7.50.) 
THE ENCYCLOPEDIA AMERICANA 
- Edited by Frederick C. Beach. "A universal reference library." 
This 22-volume work is copiously illustrated with line cuts, color 
plates and tinted half-tones. The longer articles are signed. In 
general the descriptions do not run so long as those of the Britannica, 
being written rather from the American point of view. It is a good, 
handy, accurate, space-saving work. The type is set two columns to 
the page. (Scientific American Compiling Department, New York; 
1912; twenty-two volumes, with pages not numbered; blacl, cloth, leather 
imitation; larger than textbook, but not thick, being on india paper; 
illustrated; $132.) 
NEW INTERNATIONAL ENCYCLOPEDIA 
- Edited by Frank M. Colby and Talcott Williams. This work has 
been revised, the old 20-volume edition of 1902-1904 being made over 
into a more comprehensive edition, which takes seven volumes to get 
down to E. The articles, which have copious bibliographies, are not 
Signed. There are frequent half-tone and color plates, with line cuts 
scattered among the reading matter. The work is largely non-technical 
and thoroughly up to date. The type is set two columns to the page. 
(Dodd, Mead & Company, New York; 1914; twenty-four volumes, of 
about 800 pages each; brown cloth; much larger than textbook; illus-
trated; $120 to $192.) 
NELSON'S PERPETUAL LOOSE-LEAF ENCYCLOPEDIA 
- Edited by John H. Finley. "An international work of reference, 
illustrated with colored plates, plans and engravings. Complete in 
twelve royal octavo loose-leaf volumes." The feature of this particular 
encyclopedia is its extensibility, the loose-leaf arrangement allowing 
the addition of corrections without the remaking of the volumes. The 
articles are unsigned, brief and to the point, with bibliographies. The 
paper used is of such quality that the half-tones are printed with the 
reading matter; no inserts are necessary. There are, however, some 
plates and ingeniously unfolding plans. The type is set three columns 
to the page, with no rules. (Thomas Nelson & Sons, New York; 1910, 
and later; 650 pages to the volume, twelve volumes; green cloth, 
black leather back and corners; larger than textbook; illustrated; 
$48 to $90.) 
12 THE JOURNALIST'S LIBRARY 
BIOGRAPHY 
WHO'S WHO 
-No author given. "An annual biographical dictionary, with 
which is incorporated 'Men and Women of the Time.''' This is the 
sixty-seventh year of the book. Its nationality is not stated, but it is 
first and last a British publication. Among the 26,000 biographies of 
the 1915 edition, there are a few other than Britons, but they receive 
little space. Included are a table of the royal family and a list of 
obituaries. (A. and C. Black, Ltd., London; the MacMillan Company, 
New York; 1915; 2,375 pages; red cloth; textbook, but three inches 
thick; $4.) 
WHO'S WHO IN AMERICA 
- Edited by Albert N. Marquis. "A biographical dictionary of 
notable living men and women of the United States." This publica-
tion was founded in 1899 and is revised and reissued biennially. The 
1914-1915 volume "contains 2,920 pages and 21,459 sketches, of which 
4,426 appeared in no previous issue." It has two valuable statistical 
tables regarding the education and professions of the persons listed, 
also where they were born and at present reside. The sketches are 
indexed geographically. (A. N. Marquis & Company, Chicago; 1914; 
2,920 pages; red cloth; textbook, three inches thick; $5.) 
WOMAN'S WHO'S WHO OF AMERICA 
- Edited by John W. Leonard. "A biographical dictionary of con-
temporary women of the United States and Canada." The 1914-1915 
volume presents brief personal sketches of 9,644 women, of whom 
6,303 are, or have been, married and 3,341 are unwed. The pages are 
large, with small type. The index is by married names. (The Ameri-
can Commonwealth Company, New York; 1914; 1,000 pages; blue 
cloth; much larger than. textbook; $5.) 
THE INTERNATIONAL WHO'S WHO 
- Edited by H. L. Motter. This book of biography is an attempt 
to cover the world, but it lacks a great deal of satisfactory complete-
ness. It gives, however, 12,000 sketches. The volume is sparsely illus-
trated with portraits of the persons mentioned. (International Who's 
Who Publishing Company, New York; 19"11; 1,100 pages; blue cloth; 
thick textbook; illustrated; $5.) 
THE NATIONAL CYCLOPEDIA OF AMERICAN BIOGRAPHY 
- No author given. "Being the history of the United States as 
illustrated in the lives of the founders, builders and defenders of the 
Republic, and of the men and women who are doing the work and 
molding the thought of the present time." The arrangement is not 
alphabetical, being by interests, as the Revolutionary War, the Aboli-
tion Movement and the like. Cuts of the persons and of scenes with 
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which they were connected stand alongside the biographies. Practically 
every article is accompanied by a picture. The Conspectus (Volume 
XIII, 1906) is full of valuable tables of dates and indexes. This work 
covers Americans and American history completely. It is uniformly 
excellent. (James T. White & Company, New York; 1892-1906; four-
teen volumes, of about 500 pages each; red cloth, red leather back and 
cornE'r'" larger than textbook; illustrated; volumes $10.) 
DIC'I'lONARY OF NATIONAL BIOGRAPHY 
- Edited by Leslie Stephen. This is a very large and pretentious 
work. The seventy-two vOlumes-sixty-five in the main part, six sup-
plements and one index-are somewhat confusingly arranged. British 
names only are given. The articles are fairly long and signed, with 
references at the end. There are 177 contributors. Volume III of the 
second supplement, for example, issued by Smith, Elder & Company of 
London in 1912, gives the biographies of 557 noteworthy persons who 
died between January 22, 1901, and December 31, 1911. The separate 
volume of indexes serves only the first fourteen volumes of the work; 
the others carry their own indexes. This is a monumental under-
taking and covers its field thoroughly. (MacMillan & Company, New 
York; 1885-1912; seventy-two volumes, of about 500 pages each; brown 
cloth; larger than textbook; volumes $4.2'5.) 
MEN OF AMERICA. 
- Edited by John W. Leonard. "A biographical dictionary of con-
temporaries." The sketches in this book go more into detail than 
most others of the sort, and fairly large type is used; so the biog-
raphies run only about two to the page. No women are listed, and there 
is no index. (L. R. Hamersly & Company, New York; 1908; 2,200 
pages; blue cloth, black leather back; larger than textbook.) 
MEN AND WOMEN OF AMERICA 
- No author given. "A biographical dictionary of contemporaries." 
This is a revision of "Men of America," cut down a bit and including 
women. There are between 5,000 and 7,000 sketches, not crammed 
at alI. The illustrations are full-page half-tones of some of the more 
prominent personages. (L. R. Hamersly & Company, New York; 1910; 
1,600 pages; blue cloth; larger than textbook; illustrated; $10.) 
FAMOUS WOMEN OF HISTORY 
- By William H. Browne. "Containing nearly three thousand 
brief biographies and over one thousand female pseudonyms." Even 
some mythological characters are included in this women's Who's Who 
of all time. The biographies are rather brief, being in some cases only 
a line or two. For some characters only the dates of birth and death 
are given. This book would be valuable, however, for its table of 
pseudonyms, if for nothing else. (Arnold & Company, Philadelphia; 
1895; 400 pages; green cloth; textbook; $1.) 
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CANADIAN MEN AND WOMEN OF THE TIME 
- Edited by Henry J. Morgan. "A handbook of Canadian biog-
raphy of living characters." This book contains 7,900 sketches of men 
and women living at that time (1912), arranged alphabetically in the 
regular Who's Who style. Appended to some of the articles are news-
paper quotations regarding the persons treated. The volume closes 
with a unique section on the progress of events during printing. (Wil-
liam Briggs, Toronto; 1912; 1,200 pages; red cloth; thick textbook; 
$5.) 
WHO'S WHO IN THE FAR EAST 
- No author given. The 1906-1907 volume of this book contains 
about 1,500 sketches of the lives of the greater men in China, Japan, 
Indo-China and the East Indies, brief and set in small type. (The 
China Mail, Hong Kong; 1906; 400 pages; blue cloth; textbook; 21 
shillings. ) 
THE ANGLO-AFRICAN WHO'S WHO 
- Edited by Leo Weinthal. The 1910 volume is a dictionary of 
biographies, covering the field, including also lists of officers of the 
African governments and of the mine groups. The illustrations are 
cuts of some of the persons mentioned. (Charles Scribner's Sons, New 
York; Walter Judd, Ltd., London; 1910; 300 pages; red cloth; a square 
book, larger than textbook, but no thicker; illustrated; 7 shillings 
6 pence.) 
DICTIONARY OF INDIAN BIOGRAPHY 
- By C. E. Buckland. This is a Who's Who of India, containing 
the names of Indians and Anglo-Indians who have distinguished them-
selves, arranged alphabetically. There are from three to seven biog-
raphies to the page. There is a bibliography for further reference. 
(Swan Sonnenschein & Company, Ltd., London; 1905; 500 pages; blue 
cloth; textbook; 7 shillings 6 pence.) 
WHO'S WHO IN SCIENCE: INTERNATIONAL 
- Edited by H. H. Stephenson. The 1913 volume contains obitu-
aries for 1912, lists of the world's universities and the world's societies, 
about 4,500 biographies, a supplementary list, a classified index, a list 
of books received and forms for recommendation. It covers the world 
but discusses only the "bigger" persons. The arrangement is alpha-
betical, without division by countries. The index claSSifies by coun-
tries, under lines of work. The illustration is a frontispiece group 
of eminent scientists who have died during the year. (J. and A. 
Churchill, London; MacMillan & Company, New York; 1914; 575 pages; 
red cloth; larger than textbook; illustrated; $3.25.) 
WHO'S WHO ON THE STAGE 
- Edited by Walter Browne and E. de Roy Koch. "The dramatic 
reference book and bibliographical dictionary of the theater." The 
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1908 volume of this book lists actors, actresses, managers and play-
wrights of the American stage. There are about 900 sketches. The 
illustrations are page half-tones of the more prominent persons. (B. W. 
Dodge & Company, New York; 1908; 450 pages; green cloth; larger 
than textbook; illustrated; $3.) 
WHO'S WHO IN THE THEATER 
- Compiled and edited by John Parker. "A biographical sketch 
of the contemporary stage." This book includes biographies of actors, 
actresses, managers, dramatists, composers, critics, scenic artists, his-
torians and biographers. It is in three parts: English, Colonial and 
American biographies, descriptions of Continental notabilities and 
stories of the famous theatrical families. There is also considerable 
miscellaneous matter, including obituaries, plans of the London and 
the principal Berlin playhouses and the names of critics, plus a good 
theatrical calendar. (Small, Maynard & Company, Boston; 1912; 750 
pages; blue cloth; thick textbook; illustrated; $2.50.) 
WHO'S WHO IN MUSIC AND DRAMA 
- Edited by Dixie Hines and Harry Prescott Hanaford. "An 
encyclopedia of biography of notable men and women in music and 
the drama." The 1914 volume is a specialized Who's Who, or dictionary 
of biography, including also descriptions and casts of some of the 
notable plays of the year, with some good half-tones of actors and 
actresses. The whole is capably indexed. (H. P. Hanaford, New York; 
1914; 550 pages; red cloth; textbook; illustrated; $5.) 
WHO'S WHO IN THE LYCEUM 
- Edited by A. Augustus Wright. "Including 'A Brief History of 
the Lyceum' by Anna L. Curtis and 'How to Organize and Manage a 
Lyceum Course' by Laurence Tom Kersey." About 900 sketches are 
included, besides the articles mentioned, the biographies being of 
prominent lyceum entertainers and speakers. (Pearson Brothers, 
Philadelphia; 1906; 200 pages; gray cloth; larger than textbook, but 
thinner; $3.) 
LITERATURE 'AND THE FINE ARTS 
SHAKESPEARE CONCORDANCE 
- By John Bartlett. "A new and complete concordance, or verbal 
index, to words, phrases and passages in the dramatic works of 
Shakespeare, with a supplementary concordance to the poems." In 
very small type, set two columns to the page for 1,910 pages, this big 
- volume gives the key to about 343,800 quotations from Shakespeare. 
The matter is arranged alphabetically under general headings, such as 
Aaron, Abandon, Abash, Abate and the like. Enough of the quotation 
is given to show the use ot the word, then the example is located by 
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play, act, scene and line. The last 150 pages do the same service for 
the poems, giving the names and lines. In conjunction with any 
standard set of Shakespeare, this volume is an invaluable work of 
refeI;ence. (MacMillan & Company, New York and London; 1894; 
1,910 pages; rebound in tan cloth; very much larger than textbook; 
$7.50. ) 
CHAMBERS' CYCLOPEDIA OF ENGLISH LITERATURE 
- Edited by Robert Chambers. "A history, critical and biographi-
cal, of British authors, with specimens of their writings." The material 
is arranged by periods and then is subdivided by classes, as Poets, 
Humorists and the like. There are two volumes, with an index at 
the back of the second. The illustrations are insert engravings of 
authors, grouped. This is an old book, but very full, set in small type. 
(W. and R. Chambers, London and Edinburgh; 1889; two volumes, of 
about 800 pages each; gray cloth; larger than textbook; illustrated; 
same, Lippincott, $12 and $25.50.) 
A LIBRARY OF AMERICAN LITERATURE 
- Compiled and edited by Edmund C. Stedman and Ellen M. 
Hutchinson. " ... from the earliest settlement to the present time." 
This is an ll-vo1ume work, arranged by periods. The first volume, for 
example, takes up the early Colonial literature, from 1607 to 1675. 
The more characteristic specimens of the authors' works are cited. 
Biographies and indexes are in the last volume. The illustrations are 
full-page portraits. (Charles L. Webster & Company, New York; 1891; 
eleven volumes, of about 500 pages each; tan cloth; larger than text-
book; illustrated.) 
IRISH LITERATURE 
- Edited by Justin McCarthy, with Maurice F. Egan, Douglas 
Hyde, James J. Roche and Lady Gregory as associates. This 10-
volume work is arranged alphabetically by authors, with first a bit 
of brief biography and then extracts from their works. Prose and 
poetry are mingled. The illustrations are page portraits of authors 
and pictures of scenes connected with their work. The extracts are 
well chosen and representative. (John D. Morris & Company, Phila-
delphia; 1904; ten volumes, of about 400 pages each; green cloth, 
green leather back and corners; larger than textbook; illustrated; $37.50 
to $60.) 
SOUTHERN LITERATURE FROM 1579 TO 1895 
- By Louise Manly. "A comprehensive review, with copious ex-
tracts and criticisms." This book is made up of brief sketches of 
the lives of Southern authors, arranged chronologically, with lists of 
their prinCipal works and at least one extract each from their writings. 
The arrangement is by periods, beginning with John Smith. There is, 
at the back of the book, a full list of Southern aut.hors. The illustrations 
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are cuts of the persons, places and things described. There is an 
index. This work covers the field of Southern literature, is brief, 
being intended primarily as a textbook, and therefore is valuable tor 
quick reference. (B. F. Johnson Publishing Company, Richmond, 
Va.; 1895; 500 pages; gray cloth; textbook; illustrated; $1.) 
THE WORLD'S BEST ORATIONS 
- Edited by David J. Br€\wer. " . . . from the earliest period 
to the present time." Abelard leads off in this 10-volume work, which 
is arranged alphabetically by the orators' names. Their best speeches 
are given, prefaced by a page or half-page biography and estimate of 
character. The illustrations are full-page pictur€'s of the orators and 
of places and things connected with some of the orations. Indexes 
are found in the last volume. This is a monumental work, complete 
and especially comprehensive as to time. (Fred P. Kaiser, St. Louis 
and Chicago; 1899; ten volumes, of about 400 pages I?,ach; brown cloth, 
brown imitation leather corners and back; larger than textbook; illus-
trated; $22 to $50.) 
MODERN ELOQUENCE 
- Edited by Thomas B. Reed, with Justin McCarthy, Rossiter 
Johnson and Albert E. Bergh as associates. "Devoted exclusively to 
medern eloquence." The division of this 15-volume work is by classes: 
after-dinner speeches, three volumes; lectures, three volumes; occa-
Sional addresses, three volumes; pOlitical oratory, five volumes; anec-
dotes and indexes, one volume. Within the classes the arrangement 
is alphabE\tical, by the names of the orators. There are no biographies. 
The illustrations are page portraits of the orators. "(Laughter)" and 
"(Applause)" are sandwiched in the speeches. The scope of this book 
is limited to modern eloquence only, but this it covers well. (John D. 
Morris & Company, Philadelphia; 1901; fifteen volumes, of about 400 
pages each; red board, red imitation leather corners and back; larger 
than textbook; illustrated; a later 10-volume edition $60 to $100.) 
AN AMERICAN ANTHOLOGY: 1787-1900 
- Edited by Edmund C. Stedman. "Selections illustrating the 
editor's critical review of American poetry in the nineteenth century." 
This book contains much worth-while American poetry, arranged by 
periods, with biographical notes, an index of first lines, an index of 
titles and an index of poets. Th~ principal poems of each author 
are given in full. Pictures of a few poets and of the grave of Emerson 
are frontispieces. The indexes make the voluminous material handy 
of access. (Houghton, Miffiin & Company, Boston and New York; 1901; 
900 pages; tan cloth; larger than textbook; illustrated; $2 to $7.) 
A NEW LIBRARY OF POETRY AND SONG 
- Edited by William Cullen Bryant. 
and poetry from the time of Chaucer . 
.2 
"With his review of poets 
Revised and enlarged with 
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recent authors, and containing a dictionary of poetical quotations. 
Pictorial and portrait illustrations." All this is in one big volume, 
classified under general heads, as Love, Patriotism and Freedom and 
the like. The material is indexf'd adequately by titles, authors, first 
lines and quotations. The illustrations are portraits of the poets and 
also some decorations. (The Baker & Taylor Company, New York; 1900; 
1,100 pages; green cloth; larger than textbook; illustrated; $5.) 
THE LIBRARY OF LITERARY CRITICISM 
- Edited by Charles W. Moulton. " . . . of English and Ameri· 
can authors." This 8·volume work is divided by periods, with a chron· 
ological arrangement of authors from the year 680 to the last year 
of the publication (1905). The first volume covers the period from 
680 to 1638; the eighth volume, from 1891 to 1904. A short biography 
of an author is given, and then a collection of brief criticisms of the 
man and his works, arranged in order of time. Both sides are given, 
for and against. The illustrations are page portraits of the authors. 
There is an index in the last volume. This work gives, on the whole, 
fair estimates of the authors. (Moulton Publishing Company, Buffalo, 
N. Y.; 1901-1905; eight volumes, of about 750 pages each; blue cloth; 
larger than textbook; illustrated; $40 and $64.) 
DICTIONARY OF NAMES, NICKNAMES AND SURNAMES 
- By Edward Latham. " . . . of persons, places and things." 
The wide scope of this book is its chief recommendation; it takes in 
places and things as well as persons. The arrangement is alphabetical. 
Especially valuable are the many cross-references. (E. P_ Dutton & 
Company, New York; 1904; 325 pages; red cloth; textbook; $1.50.) 
SOBRIQUETS AND NICKNAMES 
- By Albert R. Frey. The nicknames of historical personages are 
grouped alphabetically, with explanations of who they were and how 
they came to be so called_ There is an index by true names. The 
explanations are commendably brief. (Houghton, Mifflin & Company, 
Boston and New York; 1887; 475 pages; red cloth; textbook; $2.) 
DICTIONARY OF THE NOTED NAMES OF FICTION 
- By William A. Wheeler. "Explanatory and pronouncing; in-
cluding also familiar pseudonyms, surnames bestowed upon eminent 
men, and analogous popular appellations often referred to in literature 
and conversation." The names are arrangE\d alphabetically and then 
explained, often with quotations to illustrate the use. The index is 
by the real names. Obscure references are easily huntE',d down in this 
book. (Houghton, Mifflin & Company, Boston and New York; 1893; 
400 pages; brown cloth; textbook; $2.) 
WHAT GREAT MEN HAVE SAID ABOUT GREAT MEN 
- By William Wale. "A dictionary of quotations." Prose and 
verse criticisms arEl mingled, arranged alphabetically by the names of 
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the men criticised. The author of each criticism is named. There is 
an index. (Swan Sonnenschein & Company, Ltd., London; 1902; 500 
pages; darl{ blue cloth; textbook; 7 shillings 6 pence; same, Dutton, 
$2.50.) 
FAMILIAR QUOTATIONS 
- By John Bartlett. "A collection of passages, phrases and 
proverbs traced to their sources in ancient and modern literature." 
The grouping of these literary gems is undE'r the authors who made 
them. An index of authors and an index of lines give the necessary 
handy key. This collection is a valuable aid to a tired memory. 
(Little, Brown & Oompany, Boston; 1909'; 1,150 pages; dark green 
cloth; larger than textbook; $3 to $10.) 
THE OYOLOPEDIA OF PRAC'rICAL QUOTATIONS 
- By J. K. Hoyt and Anna L. Ward. "English and Latin. With 
an appendix containing proverbs from the Latin and modern foreign 
languages; law and ecclesiastical terms and significations; names, 
dates and nationality of quoted authors, etc.; with copious indexes." 
This is an old book, but it is comprehensive and valuable. There are 
indexes. (Funk & Wagnalls Oompany, New York; 1892, twelfth edi-
tion; 900 pages; green cloth, bluel, loather bacl, and corners; much 
larger than textbook; $6 to $12, index 75 cents.) 
INTERNATIONAL ENCYCLOP~lDIA OF PROSE AND POETICAL 
QUOTATIONS 
- By William S. Walsh. "From the literature of the world, 
including the following languages: English, Latin, Greek, French, 
Spanish, Persian, Italian, German, Chinese, HebrE',w and others, under 
one alphabetical arrangement, with a complete concordance to the 
quotations, indexes of the authors quoted and topical indexes to sub-
jects, with cross-references." The subject·matter is arranged under 
the general hE'ads of Winter, Wisdom, Woman and the like. It is 
thoroughly indexed. (John C. Winston Company, Philadelphia; 1908; 
1,000 pages; red cloth; thick textbook; $3 to $5.) 
DICTIONARY OF CONTEMPORARY QUOTATIONS (ENGLISH) 
- By Helen Swan. "With authors index." The material in this 
collection dates, roughly, from 1850. It is all poetical, arranged 
alphabetically under ge,neral headings. The authors index is the only 
index. (Swan Sonnenschein & Company, Ltd., London; 1904; 600 
pages; dark blue cloth; textbook; 7 shillings 6 pence; same, Dutton, 
$2.50.) 
DICTIONARY OF QUOTATIONS (CLASSICAL) 
- By Thomas B. Harbottle. "With authors and subjects indexes." 
There are two parts to this book, Latin and Greek. Each quotation 
Is translated into English, with the name of the translator given in 
many cases. Both pros€' and verse are included. The indexes clear 
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up the seeming mystery and make the material handy of reference. 
(Swan Sonnenschein & Company, Ltd., London; 1906; 650 pages; dark 
blue cloth; large textbook; 7 shillings 6 pence; same, MacMillan, $2.) 
DICTIONARY OF FOREIGN PHRASES AND CLASSICAL QUOTA-
TIONS 
- By Hugh P. Jones. "Comprising 14,000 idioms, proverbs, 
maxims, mottoes, technical words and terms, and press allusions from 
the works of the great writers in Latin, Greek, Fre>,nch, German, Italian, 
Spanish and Portuguese. Alphabetically arranged, with English trans-
lations and equivalents." The quotation is given, then opposite it the 
translation and explanation. In the back of the book is a list of the 
authors quoted. Th€\ worth of this volume is self-evident. It saves 
interpreters. (John Grant, Edinburgh; ])910; 500 pages; green cloth; 
thick textbook.) 
AN INDEX TO POETRY AND RECITATIONS 
- By Edith Granger. "Being a practical reference manual for the 
librarian, teacher, bookseller, elocutionist, etc., including over 30,000 
titles from 369 books." This book includes three indexes: title index, 
author index and first-line index. In the appendix is a select 11st 
classified for special days and special purposes. This book is immensely 
helpful in finding a sought-for poem in a minute. Letter combinations 
refer to the books, which are listed and dE',scribed. (A. C. McClurg &; 
Company, Chicago; 1904; 1,000 pages; black cloth, black leather back; 
about four times as large as textbook; $5.) 
QUOTATIONS FOR OCCASIONS 
-Compiled by Katharine B. Wood. Both prose and verse are 
included among the "happy thoughts" collected here for dinner menus, 
programs, toasts, teas and miscellaneous occasions. The quotations 
are well selected and indexed, solving the question of what is appro-
priate. (The Century Company, New York; 1903; 200 pagE',9; blue 
cloth; textbook; $1.50.) 
EVERY DAY IN THE YEAR 
- Edited by James L. Ford and Mary K. Ford. "A poetical 
epitome of the world's history." This book takes every day in the 
year in order and gives simply one or more poems that are connected 
in some way with that day or with events that happened on that day. 
Take January 5, for example. St. Simeon Stylites died January 5, 
459; so we find the poem, "St. Simeon Stylites," by Enrico Nencione. 
Irish political prisoners were turned loose January 5, 1878; so we find 
also "Released" by John Boyle O'Reilly. The index is by authors and 
titles. This is a worth-while book when it comes to selecting an ap-
propriate poem for any day. It is neat and typographically pleasing. 
(Dodd, Mead & Company, New York; 1906; 440 pages; red cloth; large 
textbook; $2.) 
LITERATURE AND THE FINE ARTS 21 
A BRIEF HANDBOOK OF ENGLISH AUTHORS 
- By Oscar F. Adams. Brief articles, averaging about ten to the 
page, give the authors, dates, occupations, opinions on thl'\ various 
styles and lists of the works. The chief value of this handbook is 
in its thumb-nail characterizations of the writers' styles. (Houghton, 
Miffiin & Company, Boston and New York; 1892; 175 pages; brown 
cloth; smaller than textbook.) 
A DICTIONARY OF AMERICAN AUTHORS 
- By Oscar F. Adams. This book of 600 pages has an average 
of fifteen authors to the page, arrangE'.d alphabetically, giving places 
of births, dates, occupations and lists of publications, with the pub-
lishers indicated in most cases. It is valuable, because brief, and 
also because the author has the temerity to distinguish between verse-
writers and poets. (Houghton, Mifflin & Company, Boston and New 
York; 1904; 600 pages; brown cloth; textbook; $3.50.) 
DICTIONARY OF PHRASE AND FABLE 
- By the Rev. E. Cobham Brewer. "Giving the derivation, source, 
or origin of common phrases, allusions and words that have a tale to 
tell," containing also "a concise bibliography of English literature." 
This is really a dictionary, giving brief explanations of the phrases and 
allusions and offering a clue, at least, to words that elude the memory. 
The bibliography consists of a select list of books, with the authors 
and titles. As an aid to compOSition, particularly along the editorial 
and feature Writing Une, this book should prove of considerable value. 
(Cassell & Company, Ltd., London, New York, Toronto and Melbourne; 
1912; 1,440 pages; brown cloth; larger than textbook; $3.50 and $5.) 
FACT, FANCY AND FABLE 
- Compiled by Henry F. Reddall. "A new handbook for ready 
reference on subjects commonly omitted from cyclopedias." This book 
jumps here, there and everywhere, missing few activities of life; it ex-
plains abbreviations, nicknames, pseudonyms, sobriquets, slang, mytho-
logical names and the like, using the dictionary arrangement. The 
Wide range of the book and its supplementing of the cyclopedias con-
stitute its chief merit. (A. C. McClurg & Company, Chicago; 1892; 
500 pages; red cloth, red leather back; large textbook; $1.50.) 
CYCLOPEDIA OF ARCHITECTURE, CARPENTRY AND BUILDING 
- By a "staff of architects, buildE',rs and experts of the highest 
professional standing." This is a 10-volume general reference work 
on these subjects, plus superintendence, contracts, building law, stair-
building, estimating, masonry and the like. It has not the usual 
dictionary or cyclopedia arrangement. The contents run like this: 
Volume I, Building Superintendence, Contracts and Specifications and 
Building Law, E',ach written by an expert on that phase. The review 
questions in the back of each volume are of no use in reference. 
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The general index is in the back of the last volume. There are more 
than 3,000 engravings. (American Technical Society, Chicago; 1907; 
ten volumes, of about 350 pages E'ach; red cloth, red leather back; 
larger than textbook; illustrated; $24.) 
LIVES OF THE MOST EMINENT PAINTERS 
- Translated from the Italian of Giorgio Vasari by Mrs. Jonathan 
Foster. " . . . sculptors and architects. With notes and illustra· 
tions chiefly selected from various commentators." The first two edi-
tions of the original (1550 and 1568) were dedicated by the author 
to Cosmo de' Medici. The present 6-volume edition consists of a col-
lection of biographies, about forty to thE' book, arranged in no par-
ticular order. Each in itself is exhaustive and complete. The index 
comes at the end of the fifth volume. The sixth volume consists 
of notes and emendations. This worlr is somewhat like Plutarch's 
"Lives," the treatment being along much the same general line. (George 
Bell & Sons, London; 1885; six volumes, of about 500 pages each; red 
cloth; textbook; volumes 3 shillings 6 pence.) 
CYCLOPEDIA OF PAINTERS AND PAINTINGS 
- Edited by John D. Champlin, Jr., and Charles C. Perkins. 
"With more than two thousand illustrations." This 4-volume work, 
using the alphabetical arrangement, lists workers and works indis-
criminately, giving in the case of the painting some idea of the scene 
or incident portrayed, the name of the painter and the history, in-
cluding something of the selling prices and present possessor; in the 
case of the painter is presented a brief biography. The cross-references 
are many. Bibliographies accompany most of the articles. The illus-
trations, which are line cuts of painters, paintings and painters' signa-
tures, are indexed. (Charles Scribner's Sons, New York; 1905; four 
volumes, of about 450 pages each; gray-green cloth; larger than text-
book; illustrated; $20.) 
•. mOVE'S DICTIONARY OF MUSIC AND MUSICIANS 
- Edited by J. A. Fuller Maitland. "With many full-page illustra-
tions." This 5-volume work is an improvement of Sir George Grove's 
dictionary of 1878-89. The articles, which arp, arranged alphabetically, 
are signed by the initials of the contributors, of whom there is a list 
in the first volume. There are many cross-references. The illustra-
tions are full-page portraits of the musicians. There is no index. 
The work is authoritative, valuablE\ for quick reference and complete. 
(The MacMillan Company, New York and London; 1904; five volumes, 
of about 800 pages each; blue cloth; larger than textbook; illustrated; 
$25 and $40.) 
THE STANDARD OPERAGLASS 
- By Charles Annesley. "Detailed plots of one hundred and fifty-
five celebrated operas, with critical and biographical remarks, dates, 
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etc., with a prE',lude by James Huneker. New edition, revised, with 
additions and portraits." This is an easy introduction to an operatic 
education, with some well-selected facts about the favored 155. The illustrations are some remarkably good half-tones of composers and 
other musicians. The operas, composers and portraits are indexed. (Brentano's, New York; 1910; 600 pages; red cloth; small textbook; 1llustrated; $1.50 and $2.50.) 
THE ENCYCLOPEDIA OF CERAMICS 
- Compiled by W. P. Jervis. Potters, pottery and factories are listed and described in this book. The topics are arranged alpha-betically, some of the articles running to considerable length, and are headed not in blackface but merely in capitals. The art side of the business Is emphasized, some of the purely commercial firms being ignored. The illustrations are line cuts and half-tones of the things described. Inserts show thE' marks and monograms of the potters. There is an index. (268-270 Canal street, New York; 1902; 650 pages; dark blue cloth; larger than textbook; illustrated; $6.75.) 
CASSELL'S CYCLOPEDIA OF PHOTOGRAPHY 
- Edited by Bernard E. Jones. "Illustrated by twenty-four full-page plates in color and half-tone, and by hundreds of line drawings in the text." This is a specialized cyclopedia, explaining all matters 
relating to photography, in unsigned articles. The French and the German of the technical terms are given. The volume is modern, 
exhaustive and well illustrated. (Cassell & Company, Ltd., London, New York, Toronto and Melbourne; 1912; 570 pages; blue cloth; larger than textbook; illustrated; $3.75.) 
THE COIN COLLECTOR'S MANUAL 
- By H. Noel Humphreys. " . . . or guide to the numismatic 
student in the formation of a cabinet of coins. With above one hundred and fifty illustrations on wood and steeL" In regular chapters this book gives the origin and history of coinage, plus remarks on 
recent coinages, particularly of Great Britain. The second of the two 
volumes has tables of especial value for reference: alphabetical lists 
of all coins, abbreviations on coins, lists of prices at sales and an index that is the key to the whole work. (George Bell & Sons, London; 1891; two volumes, of about 350 pages each; red cloth; small tE'.xt-book; illustrated; same, MacMillan, $3.) 
SOCIOLOGY, ECONOMICS AND GOVERNMENT 
NEW ENCYCLOPEDIA OF SOCIAL REFORM 
- Edited by W. P. Bliss, assisted by R. M. Binder. " . . . in-
cluding all social reform movements and activities, and the economic, industrial and sociological facts and statistics ot all countries and 
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all social subjects." This is a specialized encyclopedia, complete, with 
type set two columns to the page and the articles neatly headed in 
blackface caps. The longer articles are signed. There is an index, 
but no illustrations. The volume contains a great deal of valuable 
matter. (Funk & Wagnalls, New York and London; 1908; 1,300 pages; 
red cloth; much larger than textbook; $7.50 to $14.) 
HANDBOOK OF LEARNED SOCIETIElS 
- Edited by J. D. Thompson. " ... and institutions. America." 
This book classifies them geographically, giving the name, address, 
history, object, meetings, membership and publications of each of the 
organizations. The United States takes up most of the volume, but the 
other American countries get in at the end. An addenda section 
helps bring the book up to date; there is an index, too. The subject 
is covered in considerable detail. (Carnegie Institution, Washington; 
1908; 600 pages; rebound in tan cloth; larger than textbook; $4.) 
OBSERVATIONS ON THE POPULAR ANTIQUITIES 
- By John Brand; arranged, revised and enlarged by Sir Henry 
Ellis. " . . . of Great Britain. Chiefly illustrating our vulgar and 
provincial customs, ceremonies and superstitions." This book takes 
up the various British holidays of the YE'ar in chronological order and 
then describes the origin of the feasts and the practices by which 
they were celebrated in the earlier days. The illustrations are frontis-
piece cuts of the scenes. This book's greatest interest lies in its 
historical value, but its pages should offer many points for an alert 
feature writer. (George Bell & Sons, London; 1890; three volumes, 
of about 500 pages each; brown cloth; large textbook; illustrated; 
later, Chatto & Windus, London, 1900; 3 shillings 6 pence.) 
CURIOSITIElS OF POPULAR CUSTOMS 
- By William S. Walsh. " . . . and of rites, ceremonies, ob-
servances, and miscellaneous antiquities." This is really a dictionary, 
in the alphabetical arrangement, discussing the history of each day, 
event or custom listed. Some of the descriptions run several pages. 
The lives of many of the saints are included. The 1llustrations are 
portraits and pictures of the scenes described. This book's chief value 
lies in its comparative modernity; it is based upon the similar works 
by Chambers, Brand and others. (J. B. Lippincott Company, Phila-
delphia and London; 1907; 1,006 pages.; green cloth, black leather back; 
thick textbook; illustrated; $3.50.) 
HANDY BOOK OF CURIOUS INFORMATION 
- By William S. Walsh. "Comprising strange happenings in the 
life of men and animals, odd statistics, extraordinary phenomena and 
out-of-the-way facts concerning the wonderlands of the earth." This 
is intended as a sort of supplement to the encyclopedias. Under the 
regular dictionary alphabetical arrangement, this volume gives little 
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essays, or discussions, on oddities, from the symbol "AI" to the sunken 
city of Ys. The origin of many customs arE' explained. (J. B. Lippin-
cott Company, Philadelphia and London; 1913; 950 pages; green cloth, 
black leather back; thick textbook; $3.50.) 
THE HISTORIC NOTEBOOK 
- By E. Cobham Brewer. "With an appendix of battles." This 
ill! a dictionary of allusions, with particular emphasis on events of 
more than ordinary importance in history. The events are alpha-
betically arranged and briefly described. Occasionally a quotation is 
givE'n to show the use of some phrase. The dictionary of battles tells 
what each was and who won. (J. B. Lippincott Company, Philadelphia; 
1907; 1,000 pages; green cloth, black leather back; thick textbook; 
$3.50.) 
THE HISTORICAL REFERENCE BOOK 
- By Louis Heilprin. "Comprising a chronological table of uni-
versal history; a chronological dictionary of universal history; a 
biographical dictionary. With geographical notes." This volume con-
tains much handy history, all neatly arranged for ready referenCE'. 
The first part lists the years in order, giving the more important 
events in each; the second part lists the events alphabE'tically, giving 
the years they happened; the third part lists the great men alpha-
betically, giving dates of birth and death. (D. Appleton & Company, 
NeW York and London; 1910; 600 pages; green cloth, red leather 
back; textbook; same, 1898 E'dition, $2.) 
NEW DICTIONARY OF STATISTICS 
- By A. D. Webb. "A complement to the fourth edition of 
'Mulhall's Dictionary of Statistics.''' This is a world book of figures 
and tables, starting With Accidents and Agriculture and ending With 
Wool, Wrecks and Zinc. Division is made by countries under the 
general headings. This big book COVE'fS a vast amount of ground 
but necessarily only in a general manner. The states of the United 
States, for example, do not get separate mention; the country is taken 
as a whole. The matter is indexed clearly. (George Routledge & 
Sons, Ltd., London; E. P. Dutton & Company, New York; 1911; 700 
pages; blue cloth; larger than textbook; $7.) 
DICTIONARY OF TITLES 
- By Leigh H. Irvine. "An exhaustive work on the correct use 
of titles and salutations in writing and spE'aking. Etiquette of cor-
respondence, official forms of address, superscriptions and the like. 
Federal, state, ecclesiastical, military and naval customs. Methodically 
arranged and elaborately cross-indexed." This is a written-out book, 
not merely a set of tables. The facts of etiquE'tte are judiciously set 
forth. There is an index. (Crown Publishing Company, San Francisco; 
1912; 150 pages; green cloth; small textbook; $1.) 
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THE OFFICIAL GOOD ROADS YEARBOOK 
- Edited by J. E. Pennybacker, Jr. of the Unitf'.d 
States." This is a society publication that seemingly well-nigh exhausts 
the road question. The 1913 issue has articles, or essays, on the 
history of road building, mileage, types of roads, reports of state 
progress, bond issues and the Ukf'. There is also a list of good 
roads periodicals. The year's work is well covered. (American High-
way Association, Washington; 1913; 500 pages; green cloth; large 
textbook; illustrated; $1.) 
CYCLOPEDIA OF AMERICAN AGRICULTURE 
- Edited by L. H. BaileY. "A popular survey of agricultural 
conditions, practices, and ideals in the United States and Canada. 
With 100 full-page plates and more than 2,000 illustrations in the 
text." This 4-volume work takes up the subject in rather general 
parts, or chapters, such as The Agricultural Regions, The Projecting of 
a Farm and the like. Signed essays under these headings exhaust 
the subject. The index is a life-saver. The illustrations are plentiful 
and good. (The MacMillan Company, New York; 1910; four volumes, 
of about 600 pages each; green cloth; larger than textbook; illustrated; 
$2tO and $32.) 
AMERICAN EDUCATIONAL DIRECTORY 
- Compilf'd and edited by Homer L. Patterson. "A complete list 
and description of all the public, private and endowed schools, col-
leges, higher and secondary institutions of learning, a list of the state 
and county superintendents of public instruction, state educational 
associations . . ., etc." Volume X (1913) covers completely the 
American educational facts. Canada, which was included in the earlier 
editions, is left out now. There is an index. Mr. Patterson's book 
is almost invaluable for rf'ference in its field. (American Educational 
Company, Chicago and New York; 1914; 800 pages; black cloth; a bit 
larger than textbook; $5.) 
THE SCHOOLMASTER'S YEARBOOK AND DIRECTORY 
- No author given. "A reference book of secondary education 
in England and Wales." The 1910 edition is divided into three parts: 
(1) general information; (2) alphabetical list of secondary school-
masters; (3) list of secondary schools. This annual is not of essential 
value, but it covers its subject thoroughly and gives a clear insight 
into the educational system of the English. (Swan Sonnenschein & 
Company, Ltd., London; 1910; 1,100 pages; red cloth; very thick text-
book; 7 shillings 6 pence.) 
AMERICAN MEDICAL DIRECTORY 
- No author given. "A register of legally qualified physiCians 
of the United States and Canada." The 1909 edition gives indexes and 
information in regard to the profession of medicine, describing th~ 
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journals, constitution and by-laws of the American Medical Association 
and listing the medical officers in the service of the Government. There 
are also lists of physicians, arranged by towns under states, giving 
the names, addresses, ages and places of graduation. ThE're is an 
index. (American Medical Association Press, Chicago; 1909; 1,750 
pages; blue cloth, black leather back; larger than textbook; $7.) 
JACK'S REFERENCE BOOK FOR HOME AND OFFICE 
- No author given. This is one of those handy books, with tables 
and information on everything under the sun from synonyms and 
antonyms and employments suitable for women to hints for the forma-
tion of a private library and a list of the chief events in the history 
of the world. It aims to be an encyclopedia of general information, a 
medical, legal, social, educational and commercial guide and an Eng-
lish dictionary. All this, of course, makes the volume crowded and 
more or lE'sS inconsequent. (T. C. and E. C. Jack, London and Edin-
burgh; 1914; 1,100 pages; red cloth; larger than textbook; 3 shillings 
6 pence.) 
THE WORLD ALMANAC AND ENCYCLOPEDIA 
- No authQr given. This is the old stand-by annual, with every-
thing in the line of statistics tabulated and arranged, from the Con-
stitution of the United States to crimes and their penalties and thE' rod 
and reel casting records. A good index. handily placed in the front 
of the volume, straightens out the mass of facts and makes this book 
one that the hurried news-gatherer cannot well do without. (The 
Press Publishing Company, the New York World, New York; 1914; 
900 pages; brown cloth; textbook, but a trifle thick; paper 25 cents.) 
THE NEW CENTURY BOOK OF FACTS 
- Edited by Carroll D. Wright. "A handbook of ready reference, 
embracing language, history, government, law, commerce, economics, 
useful arts, science, literature, fine arts, education, ethics." Under 
these general headings, this comprehensive book marshals, in small 
type, two columns to the page, a great number of facts on a wide range 
of subjects. Dictionaries of biography and the like are given under 
each division. The illustrations, which are half-tones in the text, 
for the most part, serve to nail down many of the explanations. Two 
complete indexes, one to illustrations and one to the text, help in 
making thE' knowledge handy of access. (King-Richardson Company, 
Springfield, Mass., Chicago, Buffalo; 1909; 1,100 pages; black leather; 
larger than textbook; illustrated.) 
SCIENTIFIC AMERICAN REFERENCE BOOK 
- Compiled by A. A. Hopkins and A. R. Bond. This is a general 
handy help and illustrated volume of statistics on a variety of facts, 
from fake gold bricks-with pictures of them-to systems of measure-
ments in electrical engineering. The small size of this book makes 
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its really creditable scope seem rf'markable. The pictures, too, help 
a great deal. Colored plates show the flags of the nations and the 
emblems of the steamship companies. (Munn & Company, NE'w York; 
1906; 500 pages; green cloth; textbook; illustrated; $1.50.) 
THE STATESMAN'S YEARBOOK 
- Edited by J. Scott Keltie and M. Epstein. "Statistical and 
historical annual of the states of the world for 1914." This issue is 
the fifty-first annual publication. The book is divided by countries-
the United StatE's by states-about each of which are given many of 
the outstanding available facts, briefly. The things treated of are 
the government, area, population, charity, finance and defence, pro-
duction, commerce, railways, books of reference and the like. Economic 
anf' governmental statistical tables also are given. The illustrations 
are maps. There is an index. The vital facts of the world are covered, 
and always briefly. (MacMillan & Company, New York; 1914; 1,500 
pages; red cloth; thick textbook; illustrated; $3.) 
LIPPINCOTT'S GAZETTEER 
- Edited by Angelo Heilprin and Louis Heilprin. "A complete 
pronouncing gazetteer, or geographical dictionary of the world, con-
taining the most recent and authentic information respecting the 
countries, cities, towns, rE'sorts, islands, rivers, mountains, seas, lakes, 
etc., in every portion of the globe." The one term, "geographical 
dictionary," describes this book fully. It averages about forty defini-
tions to the page, and there are 2,053 pages. Physical descriptions, 
plus populations, for all the globe are presE'nted in the handy alpha-
betical arrangement. (J. B. Lippincott Company, Philadelphia and 
London; 1906; 2,000 pages; rebound in tan cloth; much larger than 
textbook; same, 1911 edition, $10 to $15.) 
STATISTICAL ATLAS OF THE UNITED STATES 
- Prepared under the supervision of Charles S. Sloane, geographer 
of the census. In 503 plates of maps and diagrams, the 1914 volume 
shows figures and percentages for this country in regard to popula-
tion, agriculture, manufactures, mines and quarries, cotton, financial 
statistics of the cities, vital statistiCS, religious bodies, marriage and 
divorce, and insane in hospitals. Division is made by states and 
cities, in some cases. The 100 pages in the first of the volume furnish 
a prefatory descriptive tE'xt, or interpretation of the plates that are 
to come. The cuts show up well, the book being printed on smooth 
paper. (Superintendent of Documents, Washington; 1914; about 600 
pages, not all numbered; red cloth; much larger than textbook; illus-
trated.) 
STATISTICAL ABSTRACT OF THE UNITED STATES 
- No author given. The thirty-sixth number of this annual pub-
lication was the one covering 1913. It is a book crammed full of 
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tables and statistics concerning thE' doings of the United States not 
only for the year immediately preceding but for many years back. 
There will be found even the record kept of the wrecks on the rivers, 
Great Lakes and coasts of the country. The index is a time-saver, 
making the mass of facts immediately available. This is a highly 
valuable book. (Superintendent of Documents, Washington; 1914; 700 
pages; red cloth; large textbook; 50 cents.) 
OFFICIAL REGISTER OF THE UNITED STATES 
- No editor given. "Directory. Persons in the civil, military and 
naval service, exclusive of the postal service." In about 900 broad 
pages, this volume gives the namf'S, titles, salaries and addresses of 
153,265 persons in the Government's employ in 1913. It will be found 
handy for locating any of these in a hurry. The arrangement is 
alphabetical, under the names. (Superintendent of Documents, Wash-
in[.,ton; 1913; 900 pages; black cloth; flat, much larger than text-
book; $1.25.) 
THE AMERICAN YEARBOOK 
- Edited by S. N. D. North. "A record of events and progress." 
The 1910 issue of this annual discusses the progress of the United 
States under general heads, as Comparative Statistics, History and 
Law, Functions of Government and the 111re. A chronology and a 
necrology are appended. There is an index. Being a record of achieve-
ment, this book gives much information of valuable reference for the 
journalist. (D. Appleton & Company, New York and London; 1911; 
850 pages; red cloth; thick textbook; $3.50.) 
THE ANNUAL REGISTER 
- No author given. "A review of public events at home and 
abroad." This book is essentially from the British viewpoint; the 
1913 volume chronicles history by the sessions and recesses of Parlia-
ment. Then there are some reviews of foreign and colonial history. 
The second part of the volume consists of a chronicle of events, a retro-
spect of the year's literature, obituaries and an index. These are all 
of more or less general value. (Longmans, Green & Company, London; 
1914; 650 pages; dark red cloth; large textbook; 18 shillings.) 
THE CANADA YEAR BOOK 
- No author given. The Canadian minister of trade and com-
merce gets out this statistical annual. The 1913 issue gives tabular 
accounts of improvements and changes, population, manufactures, acts of 
parliament and the like. There is an index. This is the handiest referenCe 
tor facts about the Dominion, being governmental and accurate. It 
has a few maps, diagrams and half-tones in the history section. (J. de 
L. Tache, Ottawa; 1914; 650 pages; blue cloth; large textbook; mus-
trated; $1.50.) 
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CANADIAN ANNUAL REVIEW OF PUBLIC AFFAIRS 
- By J. Castell Hopkins. The 1913 issue of this annual was the 
thirteenth. It has articles arranged under general heads, as Financial 
Situation, National Development, Naval Question and the like. The 
supplement consists of a well-indexed collection of important addresses 
delivered during the year, lists of Canadian books for the year and 
obituaries. This is a yearly history of the Dominion, handy of ref-
erence. The illustrations are some good half-tones of prominent 
Canadians. (The Annual Review Publishing Company, Ltd., Toronto; 
1914; 800 pages; red cloth; larger than textbook; illustrated.) 
POSTAL AND SHIPPERS' GUIDE 
- Compiled by Edwin W. Bullinger. "For the United States and 
Canada, containing every postoffice, railroad station and United States 
fort, with the railroad or steamer line on which every place, or the 
nearest communicating point, is located, and the delivering expresses 
for every place; also a list of railroads and water lines, with their 
terminal points." All this is printed on neat, two-columned, bordered 
pages. It is an index to North American geography, but the advertise-
ments are a disturbing factor. (E. W. Bullinger, New Yorl{; 1910; 
1,100 pages; green cloth; larger than textbook; $3 and $3.50.) 
DICTIONARY OF POLITICAL ECONOMY 
- Edited by R. H. Inglis Palgrave. "The primary object of the 
'Dictionary of Political Economy' is to provide the student with such 
assistance as may enable him to understand the position of economic 
thought at the present time, and to pursue such branches of inquiry 
as may be necessary for that end." The articles are arranged alpha-
betically and are signed, with bibliographies at the end of each. The 
book is, on the whole, worth having as a reference, although a trifle 
out of date. (MacMillan & Company, London and New York; 1894; 
three volumes, of about 800 pages each; red cloth, red leather back; 
larger than textbook; $15.) 
INDEX TO THE REPORTS AND DOCUMENTS 
- No author given. " . . . of the Sixty-third Congress, first 
session . . . and the special session of the Senate. . With 
numerical lists and schedule of volumes. Being Volume XX of the Con-
solidated Index, provided for in 1895." This publication indexes the 
Senate reports, House reports, Senate documents and House documents 
-for the period covered-by subjects and by numbers. It unravels 
the mystery of the Congressional Record, being the official key to this 
vast mass of newspaper fact material. (Superintendent of Documents, 
Washington; 1914; 75 pages; brown cloth; larger than textbook, but 
thin.) 
OFFICIAL CONGRESSIONAL DIRECTORY 
- No author given. This book is issued for each session of Congress. 
The volume for the third session of the Sixty-second Congress, for 
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example, presents first a frontispiece that is a picture of the national 
capitol and then gives the biographies, committees, residences and reo 
lated information of all the senators and representatives. It is a 
valuable guide to have when writing of capitol affairs. (Superintendent 
of Documents, Washington; 1912; 450 pages; red cloth; larger than 
textbook; illustrated; 60 cents.) 
HANDBOOK OF U. S. PUBLIC DOCUMENTS 
- By Elfrida Everhart. This is not an index of anything but a 
thoroughly interesting description of the various documents issued 
under the authority of the United States Government-what, in general, 
they contain and where they came from. It covers Congressional docu· 
ments, department publications and publications of the independent 
printing offices of the Government. (H. W. Wilson Company, Minne· 
apolis; 1910; 300 pages; green cloth; large textbook; $2.50.) 
PHILOSOPHY AND RELIGION 
DICTIONARY OF PHILOSOPHY AND PSYCHOLOGY 
- Edited by James M. Baldwin. The first and second of the three 
volumcs form the dictionary, taking the terms peculiar to the sub· 
jects, defining them in encyclopedia fashion and giving their equivalents 
in English, French, German and Italian. The third volume is a bibliog-
raphy of philosophy, ]lsychology and cognate subjects. There are a few 
illustrations-line cuts, diagrams and colored plates-scattered among the 
definitions. The whole book is comprehensive and a necessity in find-
ing the meaning of the more involved technical terms. (The Mac-
Millan Company, New York; 1911; three volumes, of about 650 pages 
each; blue cloth, brown leather back; much larger than textbook; 
illustrated; first and second volumes $16, third $10.) 
AN INTRODUCTION TO SYS'rEMATIC PHILOSOPHY 
- By Walter T. Marvin. The preface declares that this book is 
neither a history nor a handbook; its aim is to present and solve the 
problems as things of today's world; nevertheless, the mass of fact 
material and the logical arrangement of the volume, coupled with the 
index and short bibliography at the end, make it worth while as a 
reference book. The main divisions are: Metaphysics, The Theory 
of Knowledge, The Philosophy of Religion, Theoretical Ethics, 
Aesthetics, Philosophy as a Science. (Columbia University Press, New 
York; 1909; 570 pages; brown cloth; large textbook; same, 1903 edi-
tion, $3.) 
AN OUTLINE OF PHILOSOPHY 
- By John Watson. " .. with notes historical and critical." 
This is a comparatively small book that covers a great deal of ter-
ritory. Many of the author's personal views are insisted upon. The 
32 THE JOURNALIST'S LIBRARY 
book's value as a work of reference comes from the summing up or 
the chapter content under the chapter headings in the List of Con-
tents and the topics and author indexes in the back. (The MacMillan 
Company, New York; 1898; 300 pages; green cloth; textbook; same, 
1908 edition, $2.25.) 
ENCYCLOPEDIA OF RELIGION AND ETHICS 
- Edited by James Hastings. The first volume, issued in 1908, 
covers the subject from A to Art; the seventh volume, 1914, extends 
from Hymns to Liberty; other volumes are coming. There are ex-
haustive signed articles on rather general subjects, such as Ages of 
the World, Alchemy and the like. The illustrations are half-tones of 
the subjects, arranged in the back of the volume. (T. and T. Clark, 
Edinburgh; 1908, still coming; seven volumes to 1914, of 900 pages 
each; red cloth; much larger than textbook; illustrated; same, Scrib-
ner's, volumes $7 and $9.) 
THE HOLY BIBLE 
- The Book of Books for the journalist and others. Invaluable 
both for its content and for editorial stimulus and style. 
DICTIONARY OF THE BIBLE 
- Edited by James Hastings. "Dealing with its language, litera-
ture and contents, including the biblical theology. In four volumes 
and an extra, with articles, indexes and maps." This book is made 
up from the authorized and revised English versions of the Bible and is 
authoritative and complete but a trifle out of date. The longer articles 
are signed. There are a few illustrations, mainly pictures that go 
with the descriptions, and some maps. The pages are rule-bordered. 
There is an index. (Charles Scribner's Sons, New York; 1905; five 
volumes, of about 900 pages each; black cloth; larger than textbook; 
illustrated; volumes $6 and $8.) 
POPULAR AND CRITICAL BIBLE ENCYCLOPEDIA 
- Edited by the Right Rev. Samuel Fallows. " ... and scriptural 
dictionary. Fully defining and explaining all religious terms, includ-
ing biographical, geographical, historical, archeological and doctrinal 
themes." The terms are arranged alphabetically and explained in 
encyclopedia fashion, with long articles that are so complete in them-
selves that few references are given or can be given. The articles are 
illustrated with pictures and maps. (Howard-Severance Company, 
Chicago; 1910; three volumes, of about 600 pages each; brown cloth, 
black leather back and corners; much larger than textbook; illus-
trated; sold by subscription.) 
THE ENCYCLOPEDIA OF MISSIONS 
- Edited by the Rev. Henry O. Dwight, the Rev. H. Allen Tupper, 
Jr., and the Rev. Edwin M. Bliss. This book contains nearly all the 
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material there was about missions, missionaries and their work in 
1904, classified alphabetically. The articles are not signed, and there 
are no illustrations. Much statistical information is given in the 
appendix. (Funk & Wagnalls Company, New York and London; 1904; 
850 pages; black cloth; much larger than textbook; $6 and $10.) 
THE CATHOLIC ENCYCLOPEDIA 
- No author given. "An international work of reference on the 
constitution, doctrine, discipline and history of the Catholic Church." 
Covering everything of consequence that Catholics and their church 
nave done, even in fifteen volumes, is a big task, but this book accom-
plishes it authoritatively and exhaustively in alphabetically arranged 
articles, Signed, with bibliographies attached. There is an extra volume 
of indexes and reading lists. The illustrations are cuts and half-tone 
inserts of things described in the articles. (Robert Appleton Company, 
New York; 1907; sixteen volumes, of about 800 pages each; black cloth; 
much larger than textbook; illustrated; volumes $6 to $15.) 
THE JEWISH ENCYCLOPEDIA 
- No author given. "A descriptive record of the history, religion, 
literature and customs of the Jewish people from the earliest times 
to the present day." This is a 12-volume work, containing signed 
articles, alphabetically arranged, that describe all the phases of Jewish 
activity. The volumes are well illustrated with cuts and half-tone 
plates of the things described in the articles. The book is authoritative, 
being issued under the control of a committee of persons high in the 
Jewish faith. (Funk & Wagnalls Company, New York and London; 
1906; twelve volumes, of about 700 pages each; green cloth, black 
leather back and corners; much larger than textbook; illustrated; $84 
to $136.) 
A DICTIONARY OF HYMNOLOGY 
-Edited by John Julian. "Setting forth the origin and history 
of Christian hymns of all ages and nations." In one extra big volume, 
this book arranges alphabetically the authors and titles, gives the lives 
of the authors and tells the classes of the hymns and how they origi-
nated. The articles are Signed. An index by first lines helps in 
finding the hymns. A supplement of other hymns, also indexed, closes 
the book. The work covers its field. (John Murray, London; 1908; 
1,768 pages; red cloth; not much larger than textbook, but very thick; 
same, Charles Scribner'S Sons, New York, $7.) 
GUIDES AND INDEXES 
GUIDE TO CURRENT PERIODICALS AND SERIALS 
- By Henry O. Severance." . of the United States and 
Canada." The third edition of this book (1914) is in two parts: first, 
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an alphabetical list, giving the name, date of founding, frequency of 
issue, publisher and subscription price of the periodical or serial; then 
a classification of the preceding names under general headings. This 
is not an index, but it is valuable to the newspaper librarian for the 
data it gives toward the securing of a suitable list of magazines. 
(George Wahr, Ann Arbor, Mich.; 1914; 450 pages; blue cloth; larger 
than textbook; $2.50.) 
GUIDE TO THE STUDY AND USE OF REFERENOE BOOKS 
- By Alice B. Kroeger. This volume describes and tells the worth 
of the reference books in every department of activity. Representative 
books in every field are fully described and classified under general 
headings. There is a complete index. This book by itself should furnish 
a good purchasing list for the average newspaper. (American Library 
Association Publishing Board, Boston; 1908; 150 pages; blue cloth; 
larger than textbook, but thin; $1.50.) 
POOLE'S INDEX TO PERIODIOAL LITERATURE 
- Edited by William 1. Fletcher and Mary Poole. This work was 
begun in 1882, when the first volume indexed the literary material in 
periodicals from 1802, to 1881. The fifth supplement covers the time 
from January 1, 1902, to January 1, 1907. It covers 190 periodicals, 
twenty more than the issue preceding, and indexes 1,360 volumes. 
The alphabetical arrangement is by subjects onlY, not by authors. 
This work is of value only when it can be used in conjunction with 
an extensive collection of periodicals. Then it is invaluable as a dis· 
coverer of articles on any given subject. (Houghton, Mifflin & Oom-
pany, New York and Boston; fifth supplement, 1908; 700 pages; black 
cloth, brown leather back; much larger than textbook; 1802-81, $16 to 
$24; 1882-87, $8 to $12; 1887-92, $8 to $12; 1892-96, $10 and $14; 1897-02, 
$10 and $14; 1902-07, $10 and $14.) 
READERS' GUIDE TO PERIODIOAL LITERATURE 
- Edited by Anna L. Guthrie. This index is issued as a monthly 
magazine itself and cumulated every once in a while. The first volume 
covers the years from 1900 to 1904, indexing sixty-seven periodicals, 
both by authors and by subjects, with copious cross-references. This 
is strictly an American publication, only one of the magazines indexed, 
the Athenaeum, being English_ The period from 1905 to 1909 is cov-
ered by two volumes, A-K and L-Z, indexing ninety-nine periodicals, 
plus 430 books. The cumulation now is annual. (H. W. Wilson Oom-
pany, White Plains, N. Y.; 1914; 1913 volume, 800 pages; green cloth; 
larger than textbook; $7.) 
ANNUAL MAGAZINE SUBJECT-INDEX. 
- Edited by Frederick W. Faxon. "Including, as Part II, the 
Dramatic Index, 1910. A subject-index to a selected list of American 
and English periodical and society publications not elsewhere indexed." 
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The phrase "not elsewhere indexed" is the clue to the worth of this 
annual. There is not a duplicate in the book; magazines are dropped from the list when any other index takes them up. The book itself 
says: "If only two indexes to periodicals can be bought, buy the 
'Magazine Subject-Index' and one of the others. This is the only way 
not to duplicate materia!." The 1910 volume indexes 114 periodicals, by subjects only. The Dramatic Index covers the plays of the year, indexing the dramatic matter in magazines by subjects and authors. It gives also lists of the books and plays published during the year. (The Boston Book CompanY, Boston; 1911; 260 pages; tan cloth; larger than textbook; $5.50.) 
INDUSTRIAL ARTS INDEX. 
- Edited by Marion E. Potter and Louise D. Teich. This annual, the first volume of which covers 1913, is much like the "Readers' Guide to Periodical Literature," only not so large, being confined to special 
magazines. It indexes, by subjects only, seventy-four engineering and trade publications. Like ail periodical indexes, this work is of value 
only where access may be obtained to the material indexed. It covers its field. (E. W. Wilson Company, White Plains, N. Y., and New York City; 1914; first volume, 300 pages; blue cloth; larger than textbook, 
and flat; $7.) 
NEW YORK TIMES INDEX. 
- No author given. "A master-key to all newspapers." This book takes up every subject treated in the Times and gives the date, what happened and where the account can be found in the files of the Times. It also runs a list of places where the files of the Times 
may be conSUlted. There is a list of the societies and corporations 
written of, arranged under subject headings and names. This work is valuable in that it gives the date, at least, under which any given 
material can be found in all the newspapers. (New York Times, New York; issued qu.arterly: about 500 pages; gray cloth; textbook; single 
copies $2, year $8.) 
A. L.A. PORTRAIT INDEX 
- Edited by W. C. Lane and Nina E. Browne. "Index to portraits 
contained in printed books and periodicals." This work covers 1,181 titles, or 6,216 volumes, and lists about 12,0,000 portraits of about 40,000 persons. The information is arranged alphabetically, under 
names; With each name is given the places where portraits can be found. The volume is complete, comprehensive and invaluable; in 
conjunction With a library of any size, it ought to do away With the 
necessity for keeping a large collection of pictures in the morgue. (Superintendent of Documents, Washington; 1906; 1,600 pages; green 
cloth; much larger than textbook; $3.) 
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A. L. A. CATALOG 
- Edited by Melvil Dewey, assisted by May Seymour and Mrs. 
H. L. Elmendorf. "Eight thousand volumes for a popular library, with 
notes." In this one large volume, 7,520 selected books are classified 
first under the decimal system, with descriptions of each, including 
the price and in some cases short clipped criticisms. A small index by 
general subjects is given; then the volume closes with a dictionary list 
of the books reviewed. A system of numbering indicates the preferred 
combinations for libraries of 1,000, 2,000, 3,000 volumes and so on. Thili 
is a very suggestive book. (Superintendent of Documents, Washington; 
1904; 900 pages; rebound in tan cloth; larger than textbook; paper, $1.) 
AN INDEX TO GENERAL LITERATURE 
- Edited by William 1. Fletcher. "A general index to books 
other than periodicals." This is the American Library Association 
Index and therefore authoritative. It arranges the material by sub-
jects only. In the back of the volume is a list of the 3,000 books indexed. 
This work is of value in searching for reference material in books 
published prior to 1901. A new volume, 1900-1910, indexes about 550 
books. (Publishing Board of the A. L. A., Boston; Houghton, Mifflin 
& Company, Boston and New York; 1901; 700 pages; green cloth, black 
leather back; larger than textbook; same, J. R. Anderson, 1911, $6.) 
THE BEST BOOKS 
- By William S. Sonnenschein. "A reader's guide to the choice ot 
the best available books (about 100,000) in every department of science, 
art and literature, with the dates of the first and last editions, and 
the price, size and publisher's name (both English and American) 
ot each book. A contribution toward a systematic bibliography." The 
classification is under general heads, as Theology, Mythology and Folk-
lore, Philosophy and the like. It is the last word in bibliographies, 
complete, comprehensive, satisfying. There is an index by authors 
and subjects. (G. P. Putnam's Sons, New York; 1910; three volumes, 
of 500 pages each; red cloth; larger than textbook, square; volumes 
$3.50.) 
A. L. A. CATALOG (1904-1911) CLASS LIST 
- Edited by Elva L. Bascom. "Three thousand titles for a popul!l.r 
library, with notes and indexes." This work classifies the books by 
the decim,al system and describes them, giving the size, the price and 
the like, and then briefly explaining the subject-matter. Lists are 
given also of children's books, out-of-print books and new editions. 
The book is valuable for its suggestions. (American Library Associa-
tion Publishing Board, Boston; 1912; 300 pages; green cloth; larger 
than textbook, fiat; $1.50.) 
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THE INTERNATIONAL DIRECTORY OF BOOKSELLERS 
- Edited by James Clegg. " . . . and bibliophile's manual. 
Including lists of the public libraries of the world, publishers, book 
collectors, literary and scientific societies, universities and colleges. 
Also a select bibliography of bibliographies." All these things are 
collected in this one volume, the section devoted to the United States 
being divided alphabetically by towns under states. There is an index. 
(Dodd &, Livingston, New York; 1914; 650 pages; green cloth; text-
book; $2.) 
"THE STAGE" CYCLOPEDIA 
- Edited by Reginald Clarence. "A bibliography of plays. An 
alphabetical list of plays and other stage pieces of which any record 
can be found since the commencement of the English stage, together 
with descriptions, authors' names, dates and places of production, and 
other useful information, comprising in all nearly 50,000 plays, and 
extending over a period of upwards of 500 years." ("The Stage," 
London; 1910; 500 pages; green cloth; textbook; 10 shillings 6 pence.) 
AMERICAN NEWSPAPER ANNUAL AND DIRECTORY 
- No author given. This yearbook consists of three sections: 
"catalogue of American newspapers; description of every place in the 
United States and Canada where a newspaper is published; lists of 
monthly and weekly publications of general circulation, religious and 
agricultural publications." It is the consolidation of George P. Rowell's 
directory and N. W. Ayer & Son's directory. Besides its almost indis-
pensable facts regarding newspapers, this book presents much valuable 
statistical information about the United States and Canada, with maps. 
(N. W. Ayer & Son, Philadelphia; 1913; 1,200 pages; brown cloth; 
larger than textbook; illustrated; $5.) 
SELLS' WORLD'S PRESS 
- Edited by Hubert W. Peet. "The handboolt of the Fourth 
Estate." 'l'he 1914 issue of this annual is the thirty-third since its 
beginning. It is fuIl of articles, essays and classifications. Some of 
the discussions are on The Irish Press Under Home Rule, Year's 
Progress in Printing and Are Papers Too Cheap? Then there are lists 
of the world's papers, comple~e and well classified, with the preference, 
of course, being given to the British journals. (Sells, Ltd., London; 
1914; 500 pages; yellow cloth; larger than textbook; 5 shillings.) 
NEWSPAPER PRESS DIRECTORY AND ADVERTISERS' GUIDE 
- No author given. This, the sixty-seventh issue of the annual, 
gives full particulars of every publication in the British Isles, a news-
paper map of the United Kingdom, lists of Continental, American, 
Indian and other colonial papers and a directory of class papers and 
periodicals. This annual is the British prototype of N. W. Ayer & 
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Son's American annual and directory but is not so complete. 
(C. Mitchell & Company, Ltd., London; 1912; 450 pages; brown cloth; 
larger than textbook; illustrated.) 
WILLING'S PRESS GUIDE 
- No author given. ". . and advertisers' directory and 
handbook. Annual." The fortieth year of this publication was 1913. 
It covers the United Kingdom, indexing the press, listing the tele-
graphic, news and reporting agencies and principal colonial and foreign 
journals and supplying a variety of general information. It tells all 
that anybody in a hurry would want to know about the facts of 
British journalism. (James Willing, Ltd., London; 1913; 500 pages; 
red board, black cloth back; textbook; 1 shilling.) 
II. BOOKS FOR READING 
JOURNALISM IN GENERAL 
A HISTORY OF ENGLISH JOURNALISM 
- By J. B. Williams. " . . . to the foundation of the Gazette." 
This is a real history of English newspapers and newspaper men 
in the seventeenth century, down to 1667. The four appendixes give 
the contents of sample journals and list the periodicals from 1641 to 
1666. The illustrations are cuts of early newspapers. (Longmans, 
Green & Company, London and New York; 1908; 300 pages; green 
cloth; large textbook; illustrated; $3.) 
THEl PRElSS AND ITS STORY 
- By J. D. Symon. "An account of the birth and development 
of journalism up to the present day, with the history of all the lead-
ing newspapers; daily, weekly or monthly, secular and religious, past 
and present; also the story of their production from wood-pulp to the 
printed sheet." This book is British clear through, with the charac-
teristic British thoroughness and some good accounts of the modern 
London journals. The twenty-six illustrations are unusual cuts of 
newspaper scenes and methods. There is an index. (Seeley, Service 
& Company, Ltd., London; 1914; 300 pages; red cloth; thiclt text-
book; illustrated; 5 shillings.) 
THE AMERICAN NEWSPAPElR: AN ESSAY 
- By Charles Dudley Warner. "Read before the Social Science 
Association at Sa.ratoga Springs, September 6, 1881." This is one 
essay, thoughful and clearly written, on the mission of the American 
press from a practical point of view. (James R. Osgood & Company, 
Boston; 1881; 64 pages; green cloth; much smaller than textbook.) 
OUR PRESS GANG 
- By Lambert A. Wllmer. "Or a complete exposition of the cor· 
ruptions and crimes of the American newspapers." The author opens 
with a comprehensive autobiography, then turns loose a broadside of 
Fourteen Serious Charges Against the American Newspaper Press. 
'l'hese claims are elaborated in the chapters following. The book is a 
"knock" from first to last, being deeply pessimistic. The illustration 
1s a frontispiece portrait of the author. (J. T. Lloyd, Philadelphia; 
1860; 400 pages; brown cloth; textbook; illustrated.) 
THEl FOURTH ESTATE 
- By F. Knight Hunt. "Contributions toward a history of news-
papers, and of the liberty of the press." In its two volumes, this 
(39) 
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book gives a complete, if somewhat academic, history of the British 
press up to 1850. The style is not catchy, being a trifle dry, but the 
statement in the first chapter that "the journalist has no leisure" 
shows a sympathy with all time. The book closes with an explana-
tion of the workings of a typical morning newspaper of 1850. There is 
an index. (David Bogue, London; 1850; 300 pages in all; brown varie-
gated board, black leather back and corners; thick textbook; 2!1 shil-
lings.) 
THE NEWSPAPER PRESS 
- By James Grant. "Its ongIn, progress and present position." 
This is a 3-volume history of London journalism, divided by periods, 
with a considerable part devoted to conditions in Great Britain at that 
time (1870). The collection of facts, rather than the style, is to be 
admired. (Tinsley Brothers, London; 1871; three volumes, of about 
450 pages each; brown variegated board, brown leather back and 
corners; textbook; 30 shillings.) 
PROGRESS OF BRITISH NEWSPAPERS 
- No author given. . . in the nineteenth century, illus-
trated." The illustrations are the chief feature of this book. They 
overshadow the text, giving a concrete idea of what the newspapers 
looked like and the men that ran them. The press is divided section-
ally, as city, provincial, Welsh, Irish and the like. (Simpkin, Mar-
shall, Hamilton, Kent & Company, Ltd., London; 1901; 200 pages; 
red cloth; a flat book, larger than textbook; illustrated; 5 shillings.) 
VIEWS AND INTERVIEWS ON JOURNALISM 
- Edited by Charles F. Wingate. This book is made up, for 
the most part, of question-and-answer interviews with noted men and 
women of past decades (persons of letters, mostly editors), in an 
endeavor to get a plain statement of their views and opinions on 
journalism. Henry Watterson, Whitelaw Reid, Samuel Bowles, Wil-
liam Cullen Bryant and Charles A. Dana are among the givers of 
opinions. At the end is a valuable list of newspaper nom de plumes. 
There is an index. (F. B. Patterson, New York; 1875; 350 pages; 
brown cloth; larger than textbook, but thinner.) 
JOURNALISM IN THE UNITED STATES 
- By Frederic Hudson. " . . . from 1690 to 1872." This is a 
real history, arranged by eras, describing fully and exhaustively the 
growth of the American press up to the time specified. The epochs are 
brought back by excerpts from the papers. There is an index. 
CH;arper & Brothers, New York, 1873; 800 pages; blue cloth; much 
larger than textbook; $5.) 
THE AMERICAN NEWSPAPER 
- By James E. Rogers. This book has five chapters, or rather 
essays, on the nature and influence of the American press. There are 
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worth-while tables on the percentage of kinds of news in the average 
paper and also the percentage of editorials. The analysis, on the 
whole, is deep enough to be satisfying. (University of Chicago Press, 
Chicago; 1909; 200 pages; brown board, brown cloth back; small 
textbook; $1.) 
ENGLISH NEWSPAPERS 
- By H. R. Fox Bourne. "Chapters on the history of journalism." 
In 800 pages, this 2-volume history covers English journalism from 
1621 to 1887, taking it up by periods, as 1621-1660, 1660-1695 and the 
like. There is an index in Volume II. (Chatto & Windus, London; 
1887; two volumes, of about 400 pages each; blue cloth; larger than 
textbook; 25 shillings.) 
THE NEWSPAPER WORLD 
- Alfred Baker. "Essays on press history and work, past and 
present." This book presents a series of twenty essays, tracing some 
history and describing the processes of British journalism of that 
day (1890). It is a bit out of date but nevertheless entertaining and 
really informative. (Isaac Pitman & Sons, London and New York; 
1890; 100 pages; red cloth; much smaller than textbook.) 
THE DAILY NEWSPAPER: ITS RELATION TO THE PUBLIC 
- By Frank A. Munsey. "This booklet contains a series of talks 
with the readers of the Boston Journal. In these talks some new 
thoughts are presented and certain facts are laid bare that are vital 
to the problem of newspaper making." These discussions are little 
heart-to·heart editorial talks With Munsey's readers, using "YOU" and 
"yours," on problems concerning both the newspaper and the public. 
Some of the subjects are: The Sunday Newspaper, Dependable News· 
papers, The Responsibility of the People to the Newspaper. The 
chapters are chock·full of ideas. (Boston Journal, Boston; 1910; 46 
pages; a booklet, bound in gray paper; textbook, but very thin.) 
THE STORY OF A PAGE 
- By John L. Heaton. "Thirty years of public. service and 
public discussion in the editorial columns of the New York World." 
'fhis is a view of the late Joseph Pulitzer and his paper, seen through 
editorial eyes, with much about politics. The strivings and attain-
ments of the World's famous owner and editor are well characterized. 
The illustration is a frontispiece portrait of Pulitzer. (Harper & 
Brothers, New York and London; 1913; 360 pages; brown board, 
brown cloth back; large textbook; illustrated; $2 .. 50.) 
JOURNALISM, POLITICS AND THE UNIVERSITY 
:By George Ha.'I'vey. "Bromley Lectures, delivered at Yale 
University on March 12 and 16, 1908." This pamphlet contains the 
two lectures: the first, general, on the need for trained journalists; 
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the second, more specific, with Volume I, No.1, ot the Bromley Morn-
ing News, a specimen newspaper printed especially for the lecture. 
Some ideas are advanced that will make the ordinary journalist-
if there be any such-think twice. The pamphlet includes also edi-
torial comments on the lectures. With it is a copy of the News. 
(Published as a souvenir by Mr. Harvey himself, New York; large 
pamphlet.) 
PEOPLE AND PROBLEMS 
- By Fabian Franklin. "A collection of addresses and editorials." 
The description of the author is of a rare combination: "Editor of 
the Baltimore News 189'5-1908; sometime professor of mathematics 
in the Johns Hopkins University." The book contains four addresses 
and sixty-one editorials on a wide range of subjects of general interest, 
from "Newspapers and Exact Thinking" to "Why Some People Are Not 
Prohibitionists." The author exhibits a clear, exact editorial style 
that is worthy of study. (Henry Holt & COmlJany, New York; 1908; 
350 pages; dark blue cloth; textbook; $1.) 
ABRAHAM LINCOLN AND THE LONDON PUNCH 
- Edited by William S. Walsh. "Cartoons, comments and poems, 
published in the London Charivari during the American Civil War." 
This is the stOry of the derision with which the British illustrated 
paper treated Lincoln and also of its recantation after his death. 
The book is doubly interesting, historically and for its intense human 
interest. It pictures Lincoln as a man abused, not as a superman. 
The illustrations are cuts of the cartoons. (Moffat, Yard & Company, 
New York; 1909; 113 pages; blue cloth; thin textbook; illustrated; $1.) 
AMERICAN AND ENGLISH STUDIES 
- By Whitelaw Reid. These are a series of exceedingly well-
written essays. The valuable part is the last half of the second 
volume, devoted to "An Editor's Refiections." Four chapters are espe-
cially valuable: Journalism as a Career, The Practical Issues in a 
Newspaper Office, Recent Changes in the Press and Journalistic Duties 
and Opportunities. They give an "inside" estimate and survey of 
modern journalism. (Charles Scribner'S Sons, New York; 1913; two 
volumes, of about 350 pages each; blue cloth; large textbook; $4.) 
MAKING A COUNTRY NEWSPAPER 
- By A.. J. Munson. "Being a detailed statement of the essentials 
to success in newspaper making." This book contains a series of 
essays, of four or five pages each, on The Man, The Field, The Plant, 
The Paper, The News and the like. Without citing many specific 
instances, the volume imparts considerable general information. (The 
Dominion Company. Chicago; 1899; 92 pages; red cloth; thin text-
book.) 
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NEWS, ADS AND SALES 
- By John B. Opdycke. "The use of English for commercial 
purposes." This Is intended as a textbook, but is really worth while 
for the average newspaper man. The first part covers The News-
paper Field, Newspaper Form and Content and Newspaper Values. 
The second part deals with Magazines, Advertising and Salesmanship. 
There are questions and exercises at the end of the chapters and also 
short bibliographies. The illustrations are cuts of ads, headlines, 
specimen pages and the like. There is an index. (The MacMillan. 
Company, New Yorl;:; 1914; 200 pages; gray cloth; textbook; illus-
trated; $1.25.) 
THE LAW OF THE ASSOCIA 1'ED PRESS 
- No author given. This bool;: contains a digest of court cases 
and testimony In various suits brought against the Associated Press, 
with decisions which uphold the policy and practices of the organiza-
tion. The volume is closed with a 28·page opinion handed down by the 
Missouri Supreme Court in the St. Louis Star suit to compel service. 
(Associated Press, 1900; 200 pages; red cloth; larger than textbook, 
but thinner.) 
PRACTICAL JOURNALISM 
- By Edwin L. SI1Uman. "A complete manual of the best news-
paper methods." It has been the aim of the author, himself a practical 
newspaper man of long experience, to make his book practical; it is 
no argument for journalism; in good reporting style it picks out the 
"high lights" of the profession and allows the reader to decide for 
himself the merits. 1'he chapters, which are humanly written descrip-
tions of methods, range from Elvoilltion of the Press and Positions and 
Salaries through How a Reporter Is Elducated and The Sunday Sup-
plement down to The Law of Libel and The Law of Copyright. There 
are chapters on Women in Journalism and on the commoner errors 
of the newspapers. Illustrations are four half-tones of actual office 
scenes. The volume is ten years old, but nevertheless still valuable. 
(D. Appleton & Company, New York; 1905; 265 pages; blue cloth; text-
book; illustrated; 1903 edition, $1.25_) 
THE PRACTICE OF JOURNALISM 
- By Walter Williams and Frank L. Martin. "A treatise on 
newspaper making." Why journalism is a profession and how it is 
practiced are the points taken up in four parts of this book, on The 
Profession, Editorial, News Gathering and News Writing. The fifth 
and last part is the deskbook of the School of Journalism of the 
UniverSity of Missouri, of which the authors are faculty members. 
(E. W. Stephens Publishing Company, Columbia, Mo.; 1911; 300 pages; 
tan cloth; textbook; $2.) 
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ESSENTIALS IN JOURNALISM 
- By H. F. Harrington and T. T. Frankenberg. "A manual in 
newspaper making for college classes." This is confessedly a text-
book, beginning with three pages of Suggestions to Teachers. Mr. 
Harrington, a teacher of journalism, now at the University of Illinois, 
and Mr. Frankenberg, of the Ohio State Journal, have massed together 
a wide range of facts and lists of points to remember in four parts-
The Collecting and Writing of News, The Work of the Staff, Making a 
Newspaper and The American Press: Its History and Problems-and 
an appendix of examples and rules. The book closes with two-page 
half-tone exhibits of eight American newspaper front pages, treating 
the same news event. The illustrations are half-tones of the processes, 
for the most part. There is an index. This is an informative and 
educational, but bewilderingly inclusive, volume. (Ginn & Company, 
Boston, New York, Chicago, London; 1912; 300 pages; brown cloth; 
textbook; illustrated; $1.75.) 
MODERN JOURNALISM 
- By a London editor, preface by George R. Sims. "A guide for 
beginners." These sixteen chapters cover The Making of a Journalist, 
How to Begin, Daily Journalism and the like, ending with discussions 
of the American and the French press. The main part of -the book is 
concerned with descriptions of reportorial and editorial worl( from 
the British viewpoint. The facts are well stated and seemingly 
authoritative. The illustration is a cut showing the proofreading 
marks. (Sidgwick & Jackson, Ltd., London; 1909; 200 pages; red 
cloth; small textbook; illustrated; 2 shillings 6 pence.) 
THE NEWSPAPER 
- By G. Binney Dibblee. The author of this small volume, an 
M. A. and fellow of All Souls College, Oxford, has mastered the 
selection of words; he gives, concisely and accurately, though mostly 
from the British point of view, an education in the profession in 256 
narrow pages. American methods are not overlooked, and even the 
construction and operation of the typesetting machines and presses 
are described, with a commendable freedom from technical terms. 
Especially valuable is the information regarding the workings of the 
English dailies. There are some line cuts and an index. (Williams 
& Norgate, London, Henry Holt & Company, New York; 1913; 256 
pages; tan cloth; smaller than textbook; illustrated; 1 shilling and 
2 shillings 6 pence; also 50 cents.) 
THE HANDBOOK OF JOURNALISM 
- By Nathaniel C. Fowler, Jr. "All about newspaper work. Facts 
and information of vital moment to the journalist and to all who 
would enter this calling." The slight contents of the book scarcely 
justify the sub-title. The departments of the newspaper are taken up 
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a chapter at a time, there being forty-three chapters in all, some of 
not more than two pages. The surface is skimmed pretty well; the 
outsider will benefit from the reading more than wilI the newspaper 
man. The illustration is a cut of proofreading marks. There is an 
index. (Sully & Kleinteich, New York; 1913; 200 pages; green cloth; 
textbook; illustrated; $1.) 
AMERICAN JOURNALISM FROM THm PRACTICAL SIDm 
- No author given. "Wbat leading newspaper publishers say 
concerning the relations of advertisers and publishers and about the 
way a great paper should be made." The volume contains a series of 
commendatory "write-ups" of about seventy of the greater newspapers 
of the United states at that time (1897). Some of the papers are out 
of existence now; some of" the men described are dead; but there is 
much information of value in the book. It is written in a breezy 
news style. The illustrations are page portraits of prominent journal-
ists. (Holmes Publishing Company, New York; 1897; 371 pages; red 
cloth; large textbook; ilIustrated.) 
ESTABLISHING A NEWSPAPER 
r- By O. F. Byxbee. "A handbOOk for the prospective publisher, 
including suggestions for the financial advancement of existing daily 
and weekly journals." The preface saYs: "To start a newspaper is 
easy, but to establish it is quite a different matter-a much deeper 
Bubject." The book has twenty-four short chapters, covering briefiy 
all the features of newspaper work. Of especial value are the chapters 
on Choosing a Field, Make-Up of the Paper and Style of Heads, BuYing 
Material, with a table of estimates, and advice upon the arrangement 
of the various rooms. No explanation of the linotype, however, is 
given. The illustrations are cuts of sample make-ups and styles of 
heads. (Inland Printer Company, Chicago; 1901; 113 pages; green 
cloth; textbook, very thin; illustrated; 50 cents.) 
MAKING A NEWSPAPER 
- By John L. Given. This book presents eighteen chapters on 
journalism and its organization in this country, a complete story of 
how the news gets into the paper. There is a 30-page chapter on Writing 
a News Story that is full of valuable hints and don'ts for the beginner. 
(Henry Holt &: Company. New York; 1907; 300 pages; blue cloth; 
textbook; $1.50.) 
SOUVENIR OF A VISIT TO THE BROOKLYN DAILY EAGLE 
- No author given. This is a complete story of the workings of 
a big modern daily newspaper. It takes the visitor through the plant 
and shows the departmenta, eXplaining the work of each. Even the 
machines are described. The lllustrations are of scenes in the Eagle 
plant. (Brooklyn Daily Eagle, Brooklyu,N. Y.; 1904; 40 pages; blue 
paper; a square pamphlet. about 8%8; illul!!trated.) 
46 THE JOURNALIST'S LIBRARY 
HALF A CENTURY WITH THE PROVIDENCE JOURNAL 
- Compiled and issued by the Journal company. "Being a record 
of the events and associates connected with the past fifty years of 
the life of Henry R. Davis, secretary of the company." This is a 
history of New England journalism in general and of the Providence 
Journal in particular. The changes wrought in a typical newspaper 
by the last fifty years are explained, with a biography of the secretary, 
who worked his way up from a carrier. The illustrations are por· 
traits of men connected with the Journal. (The Journal, Providence, 
R. I.; 1904; 230 pages; black cloth; larger than textbook, but no 
thicker; iIlustrated; printed for private distribution.) 
THE ARABIC PRESS OF EGYPT 
- By Martin Hartmann. The preface says: "In Egypt, literary 
work is daily on the increase. . . . The following pages treat of 
one branch of this literary activity, journalism. Their purpose is to 
give an idea of the elements at work in this field, and to enumerate 
as completely as possible the special results of the general movement." 
The facts are indexed by journals and by persons. (Luzac & Company, 
Leyden and London; 1899; 100 pages; red cloth; thin textbook; 3 
shiIlings 6 pence.) 
THE FIRST DECENNIUM OF THE N. E. A. 
- By B. B. Herbert, organizer and first president. " . . . the. 
National Editorial Association of the United States. Ten conventions, 
convention cities and excursions. Volume I-A book of American 
travel . . . containing proceedings of conventions, portraits and 
biographies of officers; illustrated accounts of excursions; the annual 
addresses of the ten presidents; discussions and legislation as to news-
paper work and interests. Volume II-A newspaper textbook . . . 
synopsis . . . of papers read . . . from 1885 to 1895." The 
book describes itself. (B. B. Herbert, Chicago; 1896; two volumes, of 
about 700 pages each; brown cloth; larger than textbook; illustrated; 
Volume I, $2; both volumes, $3.) 
A PARLIAMENT OF THE PRESS 
- Written and compiled by Thomas H. Hardman. "The first Im-
perial Press Conference. With preface by the Earl of Roseberry." This 
is the account of the first convention (1909) of the journalists of the 
British Empire, detailing what they said and did. Speeches are re-
ported in full. The illustrations are scenes of the meeting. (Horace 
Marshall & Son, London; 1909; 250 pages; gray cloth; larger than 
textbook, but no thicker; illustrated; 2 shillings 6 pence.) 
NEW YORK PRESS ASSOCIATION: 1853-1903. 
- By A. O. Bunnell, secretary. "Authorized histQry for fifty years." 
This is a matter-of-fact record of the organization's half-century of 
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work, arranged by decades, with stories of the conventions. The 
illustrations are portraits of the presidents and pictures of the con-
ventions. (F. A. Owen Publishing Company, Dansville, N. Y.; 1903; 
116 pages; yellow cloth; larger than textbook, but thinner; illustrated.) 
NEWSPAPERS AND NEWSPAPER MEN OF MARYLAND 
- Edited by Paul Winchester and Frank D. Webb. " . . . 
past and present. Published for the benefit of the Journalists' Club 
of Baltimore." This is an extensive yearbook, or encyclopedia, taking 
up the subjects under general headings, such as The Maryland Press, 
The Daily Press of Baltimore, Prominent Editors and the like. There 
is a list of publications in Maryland, several biographies and a 
necrology. The illustrations are portraits of the better known editors. 
(Frank L. Sibley & Company, Baltimore; 1905; 175 pages; blue cloth; 
larger than textboolt, but no thicker; illustrated.) 
THE PIONEER PRES'S OF KENTUCKY 
- By William H. Perrin. "From the printing of the first paper 
west of the Alleghanies, August 11, 1787, to the establishment of the 
daily press in 1830." This is a well-written history, of men mostly, read 
before the Filson Club on the centennial. The illustrations are page 
cuts of editors, plates and papers. (John P. Morton & Company, Louis-
ville, Ky.; 1888; 93 pages; red cloth; a flat book, thinner than text-
book; Hlustrated; $3.) 
THE AFRO-AMERICAN PRESS AND ITS EDITORS 
- By I. Garland Penn. This is a complete history of the negro 
press in this country, not written in a particularly pleasing style, but 
nevertheless earnest and full of facts. It tells about the papers, their 
editors and negro women in journalism and cites opinions by various 
prominent white men. The illustrations are page portraits of editors. 
There is an index. (Wiley & Company, Springfield, Mass.; 1891; 560 
pages; brown leather; thick textbook; illustrated.) 
THE NEWSPAPER PRESS OF CHARLESTON, S. C. 
- By William L. King. "A chronological and biographical history, 
embracing a period of one hundred and forty years." This is a spe-
cialized history, a bit old-fashioned and rambling, but on the whole 
presenting the facts in the case, the stories of the older newspapers 
and their relations to the times. (Edward Perry, Charleston, S. C.; 
1872; 200 pages; green cloth; small textbook.) 
HISTORY OF THE PRESS OF MAINE 
-Edited by Joseph Griffin. This is a history of a state's journal-
ism, arranged by counties, each section being written by a different 
man. It has a complete (to that time, 1872) bibliography of Maine, 
with a department on Our Authors and Their Books. The illustrations 
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are cuts of editors, presses and the like. There is an index. (J. Griffin, 
Brunswick, Me.; 1872; 300 pages; red cloth; larger than textbook, 
but no thicker; illustrat.ed.) 
WRITING OF TODAY 
- Compiled and discussed by J. W. Cunliffe and Gerhard R. Lomer. 
"Models of journalistic prose." These members of the faculty of the 
School of Journalism of Columbia University, New York, have selected 
and classified representative specimens of that journalism which is also 
literature. Short prefatory articles put the reader in the proper mood 
for the appreciation of each section; the ten sections are of Descriptive 
Articles, Narrative Articles, Personal Sketches and Interviews and 
the like, the last four being of literary, dramatic, musical and art 
criticism. The author is named in many cases, and in all the place 
and time of publication. The type is set two columns to the page, 
and the lines are numbered. Something of an innovation is the use 
of single quotation marks in place of the usual double "quotes." (The 
Century Company, New York; 1915; 390 pages; blue cloth; textbook; 
$1.50.) 
TYPICAL NEWSPAPER STORIES 
- Selected and edited by H. F. Harrington. Skimming the cream 
of the newspaper literature, classifying the material satisfactorily and 
then commenting on the points that seem worthy of analysiS or in 
need of explanation, this book affords a study that cannot fail to produce 
some practical results. It is an incentive to better writing. Some 
of the classifications are: Personal and Local Items, Little Stories Well 
Told, Stories by Wire, Human Interest Stories, Interviews, Police 
Stories and the like, With samples also of sport stories and war cor-
respondence, the latter taken from the present conflict. In most cases 
the stories are credited to both the writer and the publication. Edi-
torial comment on the longer articles, in most cases commendatory-
for the selections are not as typical as the title would indicate-is 
placed at the end of each. (Ginn & Company, Boston, New York, 
Chicago, London and elsewhere; 1915; 300 pages; green cloth; text-
book; $1.60.) 
LITERARY WORKERS 
- By John G. Hargreaves. "Or pilgrims to the temple of honour." 
This book consists of twenty chapters, or rather ordered essays, on 
the choice of a literary career, the struggles, the rewards and the 
methods of work, made deflnite by copious anecdotes of celebrated 
literary workers. It is written in a charming, "take-your-time" style, 
entertaining and inspirational. (Longmans, Green & Company, Lon-
don and New York; 1889; 350 pages; red cloth; a square book, larger 
than textbOOk, but no thicker i 7 shillings 6 pence.) 
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JOURNALISM AND LITERATURE 
- By H. W. Boynton. " . . . and other essays." Only one of 
these fifteen essays, the first, bears directly upon journalism. Its 
title, which is the title of the book, explains its purpose. The others 
are upon strictly literary subjects. There is nothing seriously informa-
tive in the leading essay, but it tends to raise the journalist's opinion 
of his calling. The style is worth attention. (Houghton, Miffi.in & 
Company, Boston and New York; 1904; 225 pages; green cloth; text-
book; $1.25.) 
MAGAZINE WRITING AND THE NEW LITERATURE 
- By Henry M. Alden. There are two parts: (1) The Relation 
of Periodical to General Literature and (2) The New Literature. 
These are collections of general essays under chapter heads, as The 
Prizes of AuthorShip and The PaSSing of Anonymity. The author 
speaks from experience, having been editor of Harper's Magazine for 
forty years. The style is pleasing. The one illustration Is a frontis-
piece portrait of the author. There is an index. (Harper & Brothers, 
New York and London; 1908; 325 pages; blUe cloth; textbook; 1lIus-
trated; $2.) 
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MASTERS OF ENGLISH JOURNALISM 
- By T. H. S. Escott. "A study of personal forces." This is a 
history of the personalities behind the press. There are fifteen 
chapters, all on the men of British journalism, from "Marchmont Ned-
ham in the seventeenth century to Mr. J. L. Garvin in the twentieth." 
The one illustration is a frontispiece cut of a scene in Fleet street, 
London. (T. Fisher Unwin, London; 1911; 350 pages; blue cloth; large 
textbook; illustrated; 12 shillings 6 pence.) 
THE SAVAGE CLUB 
- By Aaron Watson. "A medley of history, anecdote and 
reminiscence. With a chapter by Mark Twain." This is the history 
of a club, founded in London in 1857 and composed of authors, journal-
ists, actors, dramatists and other literary folk. Many great men are 
familiarly characterized. The illustrations are cuts of members, scenes 
and menu cards. There is an index. (T. Fisher Unwin, London; 
1907; 320 pages; brown cloth; larger than textbook; illustrated; 21 
shillings.) 
LORD GLENESK AND THE MORNING POST 
- By Reginald Lucas. This is the biography of a distinguished 
English journalist, for many years editor of a paper founded in 1772. 
Letters play a prominent part in the book. The illustrations are cuts 
of persons connected' with the paper and of QuiIdings used by the Post. 
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There is an index. (The John Lane Company, New York; 1910; 430 
pages; dark blue cloth; larger than textbook; illustrated; $6.) 
THE LIFE OF HENRY LABOUCHERE 
- By A. L. Thorold. This is the biography of an important figure 
in recent English political life, a Radical and a journalist, who started 
into newspaper work at the age of 40, after a varied experience in 
other fields. Chapter XVIII, Mr. Labouchere as a Journalist, was writ-
ten by R. Bennett, editor of Truth, which Labouchere founded. Many 
letters serve to illuminate the story. The illustrations are two half-
tones, one, the frontispiece, a portrait of Mr. Labouchere, and the other 
a copy of a letter sent to his mother by balloon post during the siege 
of Paris. There is an index. (G. P. Putnam's Sons, New York and 
London; 1913; 550 pages; blue cloth; larger than textbook; illustrated; 
$4.50.) 
JAMES MACDONNELL, JOURNALIST 
- By W. Robertson Nicoll. This volume details the life of a 
British journalist who was born in 1842 and died in 1879. Some of 
the chapters are: Edinburgh, Newcastle, London and The Daily Tele-
graph, Life in Paris, The London Times. Both city and provincial life 
are portrayed. The illustration is a frontispiece portrait of Mr. Mac-
Donnell. There is an index. (Hodder & Stoughton, London; 1889; 
400 pages; green cloth; large textbook; illustrated; 12 shillings.) 
FIFTY YEARS OF FLEET STREET 
- Compiled and edited by F. M. Thomas. "Being the life and 
recollections of Sir John R. Robinson." This is a well-written biog-
raphy of one of the leading journalists of the Victorian era. Insight 
is given into British political life, considerable history being touched 
incidentally in regard to the nineteenth century London, parliament, 
Gladstone and Disraeli. The illustration is a frontispiece portrait of 
Sir John himself. There is an index. (The MacMillan Company, New 
York; MacMillan & Company, Ltd., London; 1904; 400 pages; green 
cloth; large textbook; illustrated; 14 shillings.) 
HORACE GREELEY 
- By W. A. Linn. "Founder and editor of the New York Tribune." 
This is a brief and attention-holding biography of the eccentric jour-
nalist, a just estimate, on the whole, but not at all exhaustive. The 
illustrations are cuts of Greeley, New York scenes and the like. There 
is an index. (D. Appleton & Company, New York; 1903; 267 pages; 
green cloth; textbook; illustrated; $1.) 
JOSEPH PULITZER 
- By Alleyne Ireland. "Reminiscences of a secretary." This is a 
delightfully intimate story of the later years of the blind millionaire 
eo,itor and publis'ller, charmin~lr written, wit'll a Jlea.t a.tteIj.tion to 
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detail. Being the closest, this is also probably the best analysis of the man. The illustrations are portraits of Pulitzer. (Mitchell Ken-
nerley, New York; 1914; 230 pages; dark blue cloth; textbook; illus-
trated; $1.25.) 
HENRY J. RAYMOND AND THE NEW YORK PRESS 
- By Augustus Maverick. " . . . for thirty years. Progress 
of American journalism from 1840 to 1870, with portrait, illustrations 
and appendix." This is a comprehensive biography of the well-known New York Times publisher, with much miscellaneous related informa-tion in regard to the usages of the press in his time. The book is humanly interesting. In the appendix is a collection of Raymond's 
speeches. The illustrations are scenes in New York and facsimiles 
of old papers and documents. There is an index. (A. S. Hale .II: Com-IJany, Hartford, Conn.; George W. Rogers, Chicago; 1870; 500 IJages; brown cloth; larger than te,xtbook; illustrated; published by subscrip-
tion.) 
MY FATHER 
- By Estelle W. Stead. "Personal and sIJiritual reminiscences." This is the life story of the editor, spiritualist and traveler who died 
when the Titanic sank in April, 1912. Covering the last of the nine-teenth and the first of the twentieth centuries, this work details con-
siderable journalistic, spiritual, SOCial and political progress. The mus-
trations are cuts of Stead and of scenes connected with his life. There is an index. (George H. Doran Company, New York; 1913; 350 pages; 
red cloth; larger than textbook; illustrated; $2.50.) 
TWENTY YEARS IN A NEWSPAPER OFFICE 
- By Fred W. Allsopp. "Consisting princiIJally of random sketches 
of things seen, heard and experienced on the Arkansas Gazette." The foreword says: "Limited edition. This edition limited strictly to 1,000,000 unnumbered cOIJies, and each subscriber may have his or her COpy autographed without extra charge." In the main, this is a humorous history, with some well-drawn characters, some verse and 
some cartoons. It is a characterization of one type of journalism that 
very largely has passed. The illustrations are cartoons and cuts of 
men connected with the Gazette. (Cimtral Printing Company, Little Rock, Ark.; 1907; 260 pages; blue cloth; textbook; illustrated; $1.) 
FIFTY YEARS IN JOURNALISM 
- By Beman Brockway. "Embracing recollections and peTl!Onal 
experiences, with an autobiography." This book gives some "inside" facts on nineteenth century history in general and journalistic history in particular. American political life is well portrayed. The style ii 
not entirely pleaSing, but the interest of the facts makes up for this, The illustration is a frontispiece portrait of the author. (Daily Times, 
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Watertown, N. Y.; 1891; 600 pages; red cloth; larger than textbook, 
but no thicker; illustrated.) 
PERSONAL MEMOIRS 
- By Joseph T. Buckingham. " . . . and recollections of edi-
torial life." This is a 2-volume autobiography of an old-time Ameri-
can newspaper man, with much about the Boston Courier, founded 
in 1824. Its chief interests lie in its historical facts and its quaint 
style. The illustration is a frontispiece portrait of the author. (Tick-
nor, Reed & Fields, Boston; 1852; two volumes, of about 250 pages each; 
brown cloth; smaller than textbook; illustrated.) 
MY LIFE'S PILGRIMAGE 
- By Thomas Catling, introduction by Lord Burnham. This is the 
autobiography of a London editor. He records seven stages of his 
career, a chapter to each, full of reminiscences and adventures. The 
illustrations are pictures of persons and scenes in the story. There is 
an index. (John Murray, London; 1911; 375 pages; gray cloth; large 
textbook; illustrated.) 
REMINISCENCES OF A JOURNALIST 
- By Charles T. Congdon. This is a gossipy description of men 
and conditions in the United States from 1830 to 1880, readably written, 
with clear human characterizations of Horace Greeley and Bayard 
Taylor. It brings the old days back vividly. Its scope covers editorial 
adventures, pOlitics, great men of the time, movements and the like. 
The illustration is a frontispiece portrait of the author. (James R. 
Osgood & Company, Boston; 1880; 400 pages; brown cloth; textbook; 
illustrated. ) 
AN EDITOR'S RETROSPECT 
- By Charles A. Cooper. "Fifty years of newspaper work." This 
volume contains some notes on England and Scotland and the jour-
nalisms of these countries. There is much of London and Edinburgh 
and Mr. Gladstone. The reporters' gallery of the House of Commons 
is described, as are the journalists, good and bad, with whom the 
author came in contact. The style is clear and crisp. (MacMillan & 
Company, Ltd., London; the MacMillan Company, New York; 1896; 
400 pages; blue cloth; large textbook; 10 shillings.) 
RANDOM RECOLLECTIONS 
- By William C. Hudson, with an introduction by St. Clair Me-
Kelway. " . . . of an old political reporter." This is an auto-
biography, written in the form of a series of extended anecdotes, 
covering the second half of the nineteenth century. Kate Chase as a 
Politician, "Boss" Tweed and Governor Hoffman, Tilden and the Canal 
Ring are some of the chapters. The style is charming. The 111us-
trations are portraits of the more noted politicians. (Cupples & Leon 
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Company, New York; 1911; 250 pages; green cloth; textbook; illus-
trated; $1.25.) 
THE CAREER OF A JOURNALIST 
- By William Salisbury. This is an autobiography, with a humor-
ous view. How the author got his start on the old Kansas City Times 
is told, with anecdotes of celebrities from William Jennings Bryan 
to Jane Addams. The illustrations are page drawings of scenes in 
the history. (B. W. Dodge & Company, New York; 1908; 500 pages; 
gray cloth; textbook; illustrated.) 
FIFTY YEARS OF NEWSPAPER LIFE: 1845-1895 
- By Alexander Sinclair. "Being chiefly reminiscences of that 
time." The author was editor of the Glasgow Herald, and his random 
notes and memories descriptive of British, and especially Scottish, 
journalism have the virtue of authority. Methods, even down to the 
mechanical, are featured. The illustrations are cuts of buildings and 
diagrams 0·[ the machines. (Sinclair Brothers, Glasgow; 1896; 200 
pages; brown cloth; larger than textbook, but no thicker; illustrated; 
printed for private distribution.) 
THE AUTOBIOGRAPHY OF A JOURNALIST 
- By W. J. Stillman. In 740 pages, this journalist, art critic, 
traveler, diplomat, poet, friend of the famous, gives a review of his 
life and adventures, entertainingly written and bringing in much 
extraneous matter of historical interest. The author is not back-
ward about expressing his sentiments. The illustration is a frontis-
piece portrait of the author. (Houghton, Mifilin & Company, Boston 
and New York; 1901; two volumes, of about 370 pages each; red 
cloth; large textboolt; illustrated; $6.) 
ASTIR: A PUBLISHER'S LIFE STORY 
- By John A. Thayer. "This autobiography is a story of hard 
work, not luck." It is the life story of a printer, advertising man and 
publisher who worked on the Ladies' Home Journal, the Boston Journal 
and the Delineator and who later became publisher of Everybody's 
Magazine, pursuing his fight for clean advertising all the time. One 
chapter is on The Discovery of Tom Lawson. There is an index. 
(Small, Maynard & Company, Boston; 1910; 300 pages; brown cloth; 
textbook; $1.20.) 
PERSONAL REMINISCENCES 
- By Frank B. Wilkie. ..... of thirty-five years of jour-
nalism." This is an autobiograpWcal, historical collection of reminis-
cences, with much about Wilbur F. Storey of the Chicago Times. There 
are tales of Civil War reporting and considerable of Middle Western 
tone in the nineteenth century. (F. J. Schulte & Company, Chicago; 
1891; 300 pages; blue cloth; textbook.) 
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REPORTING 'AND BDITING 
THE REPORTERS' GALLERY 
- By Michael MacDonagh. This is the story of life behind the 
scenes in the British houses of parliament, covering enough years 
to give estimates of many of the nineteenth century political celebrities, 
with accounts of John Dyer, Samuel Johnson, "Memory" Woodfall, 
Samuel T. Coleridge, Charles Dickens and others as reporters. Full 
of anecdote, this book is a delightful, as well as historically important, 
volume. (Hodder & Stoughton, London, New York; Toronto; 1913; 
450 pages; dark blue cloth; large textbook; $1.50.) 
WASHINGTON CORRESPONDENTS, PAST AND PRESENT 
- By Ralph M. McKenzie. "Brief sketches of the rank and file." 
Seven chapters of personal appreciations make up this book, which 
describes the characteristics and work of the speCial- correspondents at 
Washington. Sectional reporters, news associations and the like are 
explained. The lllustrations are small marginal portraits of the cor-
respondents, with a few full-page pictures. (Newspaperdom, New York; 
1903; 112 pages; dark green cloth; thin textbook; illustrated.) 
NEWSPAPER REPORTING IN OLDEN TIME AND TODAY 
- By John Pendleton. This is a brightly written account of the 
methods of British journalism, entertaining, anecdotal and informa-
tive. There is much talk of Parliament reporting and of the "Gallery.", 
(Eliot Stock, London; 189(}; 250 pages; green cloth; small textbook; 4 
shillings 6 pence.) 
FAMOUS WAR CORRESPONDENTS 
- By F. Lauriston Bullard. This book is made up ot thrilling 
accounts of the work of the men who have written our wars, with at 
least one correspondent to the chapter. The illustrations are some 
exceptionally good and characteristic portraits of the reporters. There 
is an index. (Little, Brown & Company, Boston; 1914; 430 pages; 
blue cloth; textbook; illustrated; $2.) 
THE ADVENTURES OF A NEWSPAPER MAN 
- By Frank mInot. This is a book of conSiderable general in-
terest, relating the events Into which a British journalist's work has 
led him. His time in London is described, as are his visits to the 
United States and to Russia. The London episodes cover reporting 
from work in Scotland Yard to the covering of the coronation and the 
return of the wife-murderer, Doctor Crippen, to England. Lord North-
clUfe is accorded a descriptive chapter. (Smith, Elder &: Company, 
LOD,don; 1913; 300 pages; red cloth; textbook; 6 shillings.) 
ON THE TRACK OF THE GREAT 
- By Aubrey Stanhope. "Recollections of a 'special correspond-
ent.''' These are the reminiscences of a widely tra.veled newspaper ma.n, 
1Ui:POR1'!NG AND EDITING 5S 
who met celebrities all over the world, from James Gordon Bennett 
to the Czar of Russia, and who covered territory from Serbia to the 
Panama Canal. The great men "tracked" by Stanhope are brought 
back vividly to mind. The illustration is a frontispiece portrait of the 
author. (Eveleigh Nash, London; 1914; 300 pages; red cloth; large 
textbook; illustrated; 7 shillings 6 pence.) 
NEWSPAPER WRITING AND EDITING 
- By Willard G. BIeyer. The author is "chairman of the course 
in journalism, and associate professor of journalism in the University 
of Wisconsin." His volume was written to serve as a textbook. The 
chapters, with paragraph subheads, cover all the phases of newsgather-
ing, writing, editing and making-up of the paper. Suggestions, ex-
amples and practice problems are included. There is an index. (Hough-
ton, Miffiin & Company, New York; 1913; 350 pages; red cloth; small 
textbook; $1.65.) 
THE WRITING OF NEWS: A HANDBOOK 
- By Charles G. Ross. " . . _ with chapters on newspaper 
correspondence and copy reading." This is primarily a textbook, cover-
ing all the details of preparation-writing and editing-of copy. Some 
of the chapters are: Newspaper Copy, English of the Newspapers, The 
Writer's Viewpoint, The Importance of Accuracy. The author, associate 
professor of journalism in the University of Missouri, gives a valuable 
collection of "don'ts" for the writer of news and also a list of news-
paper "bromides." The illustrations are of the copy reading marks 
and of headlines. There is an index. (Henry Holt & Company, New 
York; 1911; 233 pages; dark blue cloth; textbook; illustrated; $1.40.) 
WRITING FOR THE PRESS: A MANUAL 
- By Robert Luce. Advice is given on all the angles of writing 
for publication, with some good lists and information on the choice 
of words and phrases and a valuable glossary of the newspaper's 
technical terms. There Is an index. (Clipping Bureau Press, Boston; 
1907; 300 pages; blue cloth; textbook; $1.) 
REPORTING HINTS AND PRACTICE 
- By Alfred Baker. "Designed for stUdent reporters and others 
qualifying for newspaper work." The phases of the reporter's duties 
are divided, as Public Meetings, Company Meetings, Sermons, Business, 
Law Cases and the like, and brief hints are given as to the procedure 
for covering each, with specimen reports. This book is worth while 
as far as it goes, but it is not exhaustive. (Fowler, Wells &: Company, 
New York; 1889; 56 pages; blue cloth; narrower and thinner than 
textbook; same, Sir Isaac Pitman & Sons, Ltd., London and New York, 
40 cents.) 
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NEWSPAPER REPORTING AND CORRESPONDENCE 
- By Grant M. Hyde. "A manual for reporters, correspondents, 
and students of newspaper writing." This is a comprehensive text-
book of news writing, with examples and suggestions. The style is 
clear and instructive. There is an index. (D. Appleton & Company, 
New York; 1912; 350 pages; red cloth; textbook; $1.50.) 
REPORTING FOR THE NEWSPAPERS 
- By Charles Hemstreet. The preface says: "Experience is the 
best teacher for the reporter. . . . This work may serve 
as a guide for those reporters who have gained their experience in 
a desultory way, and who therefore fail to make intelligent use of 
it." The book is a thoughtful discussion of the methods of handling 
news. (A. Wessels Company, New York; 1901; 140 pages; green cloth; 
smaller than textbook; 75 cents.) 
THE NEWSPAPER WORKER 
- By James McCarthy. "Designed for all who write, but espeCially 
addressed to the reporter who may have only a vague notion of the 
aims, scope and requirements o·f his profession." This is a manual 
of reporting, taking up the various kinds a chapter at a time and 
giving detailed information, with a list of pOints to be covered. It is 
intensely practical. (The Press Guild, New York; 1906; 108 pages; 
tan cloth; larger than textbook, but thinner; $1.25.) 
PITMAN'S POPULAR GUIDE TO JOURNALISM 
- By Alfred Kingston. "A practical handbook for all engaged 
in or seeking to qualify for professional work in the newspaper press." 
All the departments of British reporting are covered, with advice on the 
handling of stories. One chapter tells how to get to be a journalist. 
While the book is essentially British, there is much information of 
general value. The appendix explains how to search for material. The 
illustration is a specimen proof page. (Sir Isaac Pitman & Sons, Ltd., 
London and New York; 1899; 124 pages; brown cloth; small textbook; 
illustrated; 50 cents.) 
JOURNALISM FOR WOMEN 
- By E. Arnold Bennett. "A practical guide." This is an as-
sembling of bits of advice and facts for and about women in British 
newspaper work. It is full of hints and descriptions, and it entertains, 
even if the reader is not particularly interested in the subject. Some 
touches of humor show the characteristic Bennett style. (John Lane, 
London and New York; 1898; 100 pages; blue cloth, decorated in red 
and green; small textbook; 2 shillings 6 pence.) 
PRESS WORK FOR WOMEN 
- By Frances H. Low. "A textbook for the young woman jour-
nalist. What to write, how to write it, and where to send it." This 
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is a book more or less on feature writing, with a list of American 
and British newspapers and magazines and what they pay. The facts 
are genuinely informative, with something of a staid British air and 
a tendency to over-emphasize the authorship side of journalism. The 
illustration is a cut of a specimen proofreading page. (Charles Scrib-
ner's Sons, New York; 1904; 100 pages; white paper; thin textbook; 
illustrated; 40 cents.) 
PENS AND TYPES 
- By Benjamin Drew. " . . . or hints and helps for those 
who write, print, read, teach or learn." Ten chapters and an index 
make up this volume. The subjects are: Writing for the Press, 
Proofreading, Style, General Remarks, Punctuation, Orthography, 
Capitalization, Old Style, Technical Terms and Various Sizes of Letter. 
'I'his is a grammar and style book, with a good chapter on the reading 
of proof. The illustration is a cut of the proofreading marks. (Loth-
rop, Lee & Shepard Company, Boston; 1891; 200 pages; brown cloth; 
smaller than textbook; illustrated; $1.25.) 
PRACTICAL AUTHORSHIP 
- By James K. Reeve. "A work designed to afford writers an 
inSight into certain technical, commercial, and financial aspects o,f the 
profeSSion of letters as followed by the general writer for current 
publication." This book is made up of a series of short essay-chapters 
giving a broad view of the work of authorship. The closing chapter, 
written by Jack London, is on Getting Into Print. (The Editor Com-
pany, Ridgewood, N. J.; 1910; 150 pages; red cloth; thin textbook; 1905 
issue, $1.50.) 
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THE SCIENCE OF ADVERTISING 
- By Edwin Balmer, with the counsel of Thomas Balmer. "The 
force of advertising as a business influence, its place in the national 
development, and the public result of its practical operation." This 
volume contains a fine, brief, intimate discussion of the psychology of 
advertising, how it hits and infiuences the buyer, all illustrated by 
concrete examples of the effect produced. The proof of the worth of 
advertising is conclusive. (Mahin Advertising Company, Chicago; 
1909; 64 pages; blue board, green cloth back; small textbook; illus-
trated; same, Duffield & Company, New York, 50 cents.) 
HIDDEN CAUSES OF RECKLESS ADVERTISING WASTE 
- By "Boulder, the Business Detective," reprinted from Judicious 
Advertising. This book holds twelve chapters, or business essays, 
on faults that have wrecked selling schemes and organizations and 
advertiSing campaigns, including some wholesome advice as to the 
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proper correlation of the distribution and publicity services. This is 
a "better business" book. The illustrations are cuts of scenes in the 
essay-stories. (Lord & Thomas Publishing House, Chicago; 1913; 112 
pages; brown board; thin textbook; illustrated; free with subscrip-
tion.) 
ADVERTISING, OR THE ART OF MAKING KNOWN 
- By Howard Bridgewater. "A simple exposition of the principles 
of advertising." This volume contains fourteen short chapters on the 
various principles of advertising, from The Dignity of Advertising to 
The Position of the Advertising Agent. One chapter is on The PSy-
chology of Advertising. The main fault of the book is that it attempts 
to cover too much in a small space. It is valuable in showing the 
British view of advertising. The illustrations are specimen ads, posters 
and paper. There is an index. (Sir Isaac Pitman & Sons, Ltd., London 
and New York; 1910; 100 pages; red cloth; small textbook; illUstrated; 
50 cents.) 
THE ELEMENTARY LAWS OF ADVERTISING 
- By Henry S. Bunting. .. . . . and how to use them." In 
twenty-nine chapters, this book discusses fifteen elementary laws and 
then condenses them into eight main tools of publicity. The description 
is largely diagrammatic and packed with facts. It shows why people 
buy merchandise. Specific illustrations are cited to prove the various 
points. The book furnishes a good foundation for the further study 
of advertising. The illustrations are diagrams and charts. (The 
Novelty News Press, Chicago; 1914; 175 pages; red cloth; smaller than 
textbook; illustrated; $1 and $2.) 
SPECIALTY ADVERTISING-THE NEW WAY TO BUILD BUSINESS 
- By Henry S. Bunting. This is a book of facts and advice on 
how to make use of knick-knacks, such as blotters and calendars, the 
giving of which warms the heart of the prospective customer. It 
tells what others have done and what the reader can do. It is a 
peppery little book, without many wasted words. (The Novelty News 
Press, Chicago; 1914; 145 pages; red cloth; smaller than textbook; 
$1 and $2.) 
THE PREMIUM SYSTEM OF FORCING SALES 
- By Henry S. Bunting. II • • • its prinCiples, laws and uses." 
This is a book of facts concerning the various kinds of premiums 
and how to use them in developing a business. "Premium giving has 
come to stay:' the author says in the opening of Chapter VII, The 
Psychology of It. "Premium giving is easily the prince of business 
getters because it satisfies in the most direct and obvious way pos-
sible the inborn desire of the human heart to get something for noth· 
ing!' This compactly written, snappy little book covers its subject 
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thoroughly. (The Novelty News Press, Chicago; 1913; 175 pages; red 
cloth; smaller than textbook; $1 and $2.) 
MODERN ADVERTISING 
- By Earnest E. Calkins and Ralph Holden. This is something 
on the order of a textbook, covering a wide range of the field. Some 
of the chapters are: A Definition of Advertising, A Brief History of 
Advertising, The Channels of Trade, Magazines and Newspapers, Mural 
Advertising and The General Advertisers. The book is well written; 
a good analytical record is given ot what has been done, with some 
suggestions for usages in the future.. The chapter on the Mathematics 
of Advertising goes deeply into the figureli. There is an index. (D. 
Appleton & Company, New York; 1905; 370 pages; brown cloth; text-
book; illustrated; $1.50.) 
ADS AND SALES 
- By Herbert N. Casson. "A study of advertiSing and selling 
from the standpoint of the new principles of scientific management." 
This book contains a series of practical essays on the application of 
efficiency to the commoner advertising problems, with a grippingly 
interesting chapter (9) on An Analysis of Current Advertising. Casson 
classifies ads as "bell-wether," "big-fact," "heart-throb," "glad-hand," 
"gentle rain," "gush," "stone-age" and the like. His book makes inter-
esting reading. (A. C. McClurg & Company, Chicago; 1911; 167 pages; 
red cloth; textbook; $2.) 
SELLING NEWSPAPER SPACE 
-By Joseph E. Chasnoff. "How to develop local advertising." 
This book, written by a former instructor in advertiSing in the Uni-
versity of Missouri and made up of chapters first delivered as class-
room lectures, is full of service ideas for the small-town newspaper 
man and advertiser. Chapters are on The Salesmanship That Serves, 
Making a Medium, Converting the Retailer, H(;llping the Merchant, 
New Business and Advertising for Advertising. The illustrations are 
cuts of good and bad ads. (The Ronald Press, New York; 1913; 133 
pages; blue cloUl; textbook; illustrated; $1.40.) 
ADVERTISING AS A BUSINESS FORCE 
-By Paul T. Cherington. "A compilation of experience records." 
The compiler, an instructor in the School of Business Administration 
of Harvard University, has selected and classified, mostly from Printers' 
Ink, System and Advertising and Selling, all the pertinent articles on 
the subject, espeCially from the eminently practical side of the problem 
-the dealer and distribution of nationally advertised goods. Some of 
the chapters are: Selling Problems and the Advertiser, The Distribu-
tion System, Advertising and the Consumer, Trade-Mark Problems, 
Price Maintenance and The Advertising Agency. The illustrations 
are diagrams. The "actual experience" idea ot this book impresses. 
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(Doubleday, Page & Company, Garden City, N. Y.; for the Associated 
Advertising Clubs, Indianapolis; 1913; 570 pages; red cloth; textbook; 
illustrated; $2.) 
THE PRINCIPLES OF PRACTICAL PUBLICITY 
- By Truman A. DeWeese. "Being a treatise on 'The Art of 
Advertising.' " The dedication is to the producers of the world. 
"Practical" is the one word that best describes this book. It Is a 
discussion of the commercial uses of advertising by an expert with a 
Wide and varied experience. It takes up the different kinds of ad-
vertising, the different products, the different mediums, and discusses 
them all. The illustrations are page exhibits of successful ads, with 
the value of each indicated. (George W. Jacobs & Company, Phila-
delphia; 1908; 250 pages; green cloth; textbook; illustrated; $2.) 
HO'i;;" TO ADVERTISE A RETAIL STORE 
- By Albert E. Edgar. . including mail order adver-
tising and general advertising. A complete and comprehensive manual 
for promoting publicity. Illustrated with over five hundred original 
newspaper advertisements." This very comprehensive book, in short 
chapters, covers all the angles from the dummy of the ad to a 11st of 
reading for the business man and a list of headlines and catch phrases. 
The illustrations are specimen advertisements. There 1s an index. 
(The Outing Press, Deposit, N. Y.; 1909; 500 pages; brown cloth; a 
bit larger than textbook; illustrated; same, Brains Publishing Com-
pany, Scranton, Pa., $3.50.) 
RETAIL ADVERTISING FOR DRUGGISTS AND STATIONERS 
- By Frank Farrington. The author starts out to be original 
at the beginning by prefacing with "The Excuse" instead of "The 
Introduction." He has been a druggist and stationer and speaks from 
experience. Ads and campaigns are outlined. There are chapters on 
Newspaper Advertising, Circular Advertising, Window Displays, Oddll 
and Ends, Store Management and One Hundred Sample Ads, with only 
the wording suggested. This book covers its field. (The Baker & 
Taylor Company, New York; 1901; 250 pages; orange cloth; text-
book; $1.) 
ONE HUNDRED ADVERTISING TALKS 
- By William C. Freeman, selected and arranged by George 
French. This book contains thoughts on advertising by a successful 
advertising man, with a page or two to each. They are simple, force-
ful, direct. Concrete examples are cited. The principles that are ex-
pressed and elucidated, together with the shortness of the essays, 
should make these talks yield some admirable copy for general pub-
licity ads. (The Winthrop Press, New York; 1912; 230 pages; gray 
board, white paper back; small textbook; $1.) 
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THE ART AND SCIENCE OF ADVERTISING 
- By George French. The preface says: "This is a book about 
advertising. It assumes to indicate in orderly fashion what the author 
believes to be the fundamentals of advertising." It is made up of a 
series of analytical essays on such subjects as The Profession of Ad-
vertising, Science and Psychology in Advertising, Moral and Esthetic 
Elements, Art in Advertising and Optics and Advertising. It is enter-
tainingly and clearly written and artistically printed. The illustrations 
are examples of ads and fancy printing, some in color. (Sherman, 
French & Company, Boston; 1909; 300 pages; brown cloth; textbook; 
1l1ustrated; $2.) 
ADVERTISING: A STUDY OF A MODERN BUSINESS POWER 
- By G. W. Goodall, introduction by Sidney Webb. This book 
Is an extensive essay on British advertising from the economic point 
of view. It takes up the questions suggested by the subject and answers 
them in succeeding chapters. Some of the problems are: Who Get 
the Money? Who Spend the Money? Who See to the Spending? 
and Why Do We Spend It? There is also a short list of books on 
advertising. This volume is a publication of the London School of 
Economics and therefore is more or less general in its treatment of 
the subject but Weighty and clearly written. (Constable & Company, 
London; 1914; 100 pages; black cloth; thin textbook; 2 shillings 6 
pence.) 
NEWSPAPER ADVERTISING 
- By G. H. E. Hawkins. "Being a series of talks on the value 
and use of this greatest of all local advertising mediums-the news-
paper-with reproductions of over 1,000 actual advertisements. Also 
includes ready-made advertisements, headIngs and catch phrases for 
every line of retail business and fifty-eight pages of insert reproduc-
tions of actual advertisements, with comments." It covers the newlI-
paper advertising field analytically, critically and suggestively. The 
illustrations are cuts of the ads. (Advertisers Publishing Company, 
Chicago; 1914; 120 pages; blue cloth; much larger than textbook; 
illustrated; $4.) 
POSTER ADVERTISING 
- By G. H. E. Hawkins. "Being a talk on the subject of posting as 
an advertising medium, with helpful hints and sensible suggestions 
to poster advertisers, and with thirty-two pages of full-color reproduc-
tions of posters used by national advertisers." This describes the book 
pretty well. . It is written by a man who has supervised the spending 
of over a million dollars in this field. It contains also a directory of 
bill-posters, arranged by states, and comments on the posters which 
are used as illustrations. (G. H. E. Hawkins, Chicago; 1910; 100 pages; 
gray board, gray cloth back; fiat book, much larger than textbooll;; 
illustrated; $3.) 
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ADVERTISING AND PROGRESS 
- A defense by E. S. Hole and a challenge by John Hart, first 
president of the Thirty Club. The proportions of this book are about 
one-third challenge and two-thirds defense_ It is a thoughtful discus-
sion of the economics of advertising, deeply critical, with charts, dia-
grams and tables of British incomes, the effect of advertising and the 
Uke. Specific cases are cited to back uP the general laws. The chapter 
on Who Pays for Advertising? gives an especially thorough discusssion. 
The illustrations are cuts of publicity ads, charts and diagrams. (Re-
view of Reviews, London; 1914; 270 pages; dark blue cloth; textbook; 
illustrated; 5 shillings.) 
ADVERTISING AND SELLING 
- By Harry L. Hollingworth. "Principles of appeal and response." 
This is a "deep" textbook, analyzing the instincts that determine the 
relative worth of ads and suggesting pOints for improvement. It covers 
the field of advertising psychology. The illustrations are cuts of good 
and bad ads, diagrams and tables. There is an index. (Published for 
the Advertising Men's League of New York City, Inc., by D. Appleton 
& Company, New York and London; 1913; 300 pages; red cloth; text-
book; illustrated; $2.) 
SCIENTIFIC SALES MANAGEMENT 
- By Charles W. Hoyt. "A practical application of the principles 
of scientific management to selling." This is a neatly printed big 
book on the art or science of getting better results out of salesmen and 
sales-boosting plans. It is a bUSiness book that may well be uled to 
supplement the larger advertising schemes, for advertising is merely a 
glorification of selling. The illustrations are cuts of efi'lciency diagramli 
and charts, mailing matter and forms for keeping tab on a business. 
(George B. Woolson & Company, New Haven, Conn.; 1913; 200 pages; 
dark blue cloth; textbook; illustrated; $2.) 
THE CLOCK THAT HAD NO HANDS 
- By Herbert Kaufman. and nineteen other essays 
about advertising." This volume holds twenty cleverly writ-
ten and forcefully short essays on the phases of newspaper adver-
tising. The author strengthens his points by examples in each essay. 
He shows old truths in a way new enough to make them seem original. 
His method includes a great deal of italicizing. This book is helpful 
and inspirational and should make good copy for publicity ads. (Hodder 
& Stoughton, London; 1913; 116 pages; green cloth; small textbook; 
2 shillings; same, George H. Doran Company, New York, '1.25.) 
FINANCIAL ADVERTISING 
- By E. St. Elmo Lewis. " ... for commerCial and savings banks, 
trust, title insurance, and safe deposit companies, investment housElli," 
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This is a roomy book, a compendium of facts in regard to the subject, 
examining and analyzing ads and making suggestions. Its treatment is 
exhaustive. There is also a worth-while appendix ot bibliographical 
and technical information. The illustrations are of ads. (Levey 
Brothers & Company, Indianapolis; 1908; 1,000 pages; green cloth; 
larger than textbook; illustrated; $5.) 
SUCCESSFUL ADVERTISING: HOW TO ACCOMPLISH IT 
- By J. Angus MacDonald. "A practical work for advertisers and 
business men. With a most complete index ot subjects." This book 
has five divisions: Ad Building, Retail Advertising All the Year 
Around, Special Features in Retail Advertising, Mail Order Advertising 
and Miscellaneous Advertising. The array of facts is nearly as be-
wildering as the sub-title. The author presents lists of schemes, lists 
of slogans and some humor and verse. The illustrations are a few 
ads. (Lincoln Publishing Company, Philadelphia; 1906; 400 pages; 
green cloth; textbool,; illustrated; $2.) 
THE PRINCIPLES OF ADVERTISlNG ARRANGEMENT 
- By Frank A. Parsons. This is an impressively artistic book on 
artistic advertiSing, with type set two columns to the page and the 
pages bordered. There are ten chapters, such as The Meaning and 
Importance of Advertising and The Place of Related Shapes in Ad-
vertising. Balance, movement, emphasis, decoration and ornament, 
color, type-all are discussed in charming, forceful English, with a view 
to the pleasure of the eye in the ad. Brief inspirational quotations 
are scattered throughout The illustrations are cuts of ads and dia-
grams. (The Prang Company, New York, Chicago, Boaton, Atlanta, 
Dallas, for the Advertising Men's League of New York; 1912; 127 
pages; gray board; a flat book, larger than textbook, but thinner; 
illustrated; $2.) 
GETTING SUBSCRIBERS FOR THE COUNTRY NEWSPAPER 
,- By J. B. Powell. In this 28-page booklet, the author, who is 
instructor in advertising in the School of Journalism of the University 
of Missouri, unfolds plans for securing subscribers, holding them 
and then keeping track of their payments. Cuts of sample cards for 
filing furnish the illustrations. For the country weekly, this book 
gives many pertinent hints. (Oswald Publishing Company, New 
York; 1915; 28 pages; white paper; very thin textbook; illustrated; 50 
cents.) 
FORTY YEARS AN ADVERTISING AGENT: 1865-1905. 
- By George P. Rowell. The author is the founder of the George 
P. Rowell & Company advertising agency, Rowell's American News-
paper Directory and the Printers' Ink Magazine. He gives from his 
experience a series of fifty-two continuous biographical papers, pub-
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lished originally in Printers' Ink. These have a deep historical in-
terest, tell of varied experiences in advertising and are well written. 
The illustrations are portraits of the author and some of his friends. 
There is an index. (Printers' Ink Publishing Company, New York; 
1906; 500 pages; green cloth; textbook; 1llustrated; $2.) 
SUCCESS IN RETAIL ADVERTISING 
- By Thomas Russell. This is a sincerely British book, lIet in 
IlmaU type, written by a veteran English ad man. It is worth while 
reading for the point of view alone. First Advertisements, Faults ot 
the Retail Advertiser, What Advertisements Cost, Seasonable Advertill-
lng and Meeting Competition are some of the twenty-three chapters. 
The illustrations are cuts of good and bad ads. (The Advertising 
World Publishing Company, London; 1910; 130 pages; dark green 
cloth; thin, narrow textbook; illustrated.) 
A HISTORY OF ADVERTIS'ING FROM THE EARLIEST TIMES 
- By Henry Sampson. "Illustrated by anecdotes, curious speci-
mens, and biographical notes." This is a quaint old volume that 
takes up advertising by classes and traces the history of each, giving 
examples. It has chapters on Swindles and Hoaxes, Matrimonial 
Advertising, Handbills, Posters, etc., and a great deal about news-
paper advertising. The frontispiece is a color insert of modern (1874) 
poster advertising. The other illustrations are cuts of ads. (Chatto & 
Winduil, London; 1874; 616 pages; red cloth; thicker than textbook; 
1l1ustrated; 7 shilUngs 6 pence.) 
THE THEORY OF ADVERTISING 
- By Walter Dill Scott. "A simple exposition of the principles of 
psychology in their relation to successful advertising." This Is a book 
of advertising theory, laws and princIples. It analyzes suggestion, the 
direct command, the value of the return coupon, the effect of type sizes 
and the like. It is critical and valuable for instilling the rudiments 
of advertising, being simply written. The illustrations are cuts of 
sample ads. There is an index. (Small, Maynard & Company, Boston; 
1903; 250 pages; green cloth, brown leather baclr; textbook; 1llus-
trated; $2.) 
THE PSYCHOLOGY OF ADVERTISING 
- By Walter Dill Scott. "A simple exposition of the principles ot 
psychology in their relation to successful advertising." This book 
undertakes to explain why certain ads are good and others are bad. 
It is a valuable analytical and critical discussion of the psychology in 
the make-up and content of current advertisements. The volume Is 
thoughtful, well illustrated and exhaustive. At the end is an excellent 
critical bibliography. The 1l1ustrations are sample advertisements. 
(Small, Maynard & Company, Boston; 1908; 270 pages; green cloth, 
prown leather back; textbook; illustrated; $2.) 
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THE ART OF SELLING 
- By Arthur F. Sheldon. "For business colleges, high schools of 
commerce, Y. M. C. A. classes and private students" by the "formu-
lator of the science of business building and editor of the Business 
Philosopher." This book contains a series of fifty lessons, with ex-
ercises and review questions. Lesson 49, on Salesmanship and Adver-
tising, correlates the ad and the seIling talk. Through its analysis of 
business situations, this book should prove of value to the ad-solicitor. 
(The Sheldon University Press, Libertyville, 111.; 1911; 183 pages; 
red cloth; textbook; $1.25.) 
BUILDING AND ADVERTISING A PRINTING BUSINESS 
- By Herbert H. Stalker. This is a somewhat general book that 
becomes specific as it goes along. The chapters are essays on advertis-
ing by a printer who has succeeded largely through advertising. It 
closes with suggestions for circulars and lay-outs for ads. The printing 
is neat and the ideas are well expressed. The illustrations are cuts 
of the ads. (Inland Printer Company, Chicago; 1910; 58 pages; gray 
cloth; thin textbook; illustrated.) 
PRINCIPLES OF ADVERTISING 
- By Daniel Starch. "A systematic syllabus of the fundamental 
principles of advertising." There are two parts to the book: Securing 
Attention and Securing Persuasion and Action. What the author con-
ceives to be the laws of successful advertising are arranged in related 
order, with references indicated for fuller explanation. This is a 
systematic method of getting at and correlating assorted info/mation 
on the subject. An index would make the mass of facts more available 
to the cursory seeker. (University Co-operative Company, Madison, 
Wis.; 1910; 67 pages; green cloth; thin textbook; $1.) 
ADVERTISING: ITS PRINCIPLES, PRACTICE AND TECHNIQUE 
- By Daniel Starch. This is an up-to-the-minute systematic ar-
rangement of the laws, rules and conditions of modern advertising, 
being intended, partly, at least, to be used as a textbook. There are 
twenty-three chapters, from The Place of Advertising in the Business 
World through Headlines, Illustrations and the like to The Ethics of 
Advertising. The author quotes extensively. He also gives a valua-
ble set of test tables and diagrams. The illustrations are cuts of 
good and bad ads, with rearrangements of the poorer. (Scott, Fores-
man & Company, Chicago and New York; 1914; 281 pagesi brown 
cloth; textbook; illustrated; $1.25.) 
THE RELATIVE MERIT OF ADVERTISEMENTS 
- By Edward K. Strong, Jr. "A psychological and statistical 
study." This is a deeply statistical and tabular book of tests made 
of the eiTect of certain current advertisements on the minds of certain 
selected classes of people. It is really a laboratory experiment in 
5 
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psychology. The relative attention-value and impression-value of the 
ads are discovered. The work is somewhat abstruse, but it covers the 
fundamental truths that successful advertisers must know and practice. 
The illustrations are cuts of the ads. (The Science Press, New York; 
1911; 81 pages; dark blue cloth; thinner, but larger, than textbook; 
illustrated; $1 and $1.25.) 
WHAT AN ADVERTISER SHOULD KNOW 
- By Henry C. Taylor. "A handbool{ for everyone who advertises." 
This volume contains ten chapters on the proper uses of publicity. 
Some of the headings are: General Construction of an Ad, What an 
Advertiser Should Know About Printing, Advertising Mediums, House 
Organs and Catalog Advertising. The treatment is sonlewhat general, 
showing a reluctance to get down to specific cases part of the time, but 
exhibits good thinking. The illustration shows the proofreader's marks. 
(Browne & Howell Company, Chicago; 1914; 100 pages; tan cloth; 
small textbook; illustrated; 75 cents.) 
ADVERTISING IN AMERICA 
- By J. Walter Thompson. "This bool{ covers faCSimiles of the 
leading American publications located in the largest cities of the 
United States, together with their advertising prices; such as one 
desires in advertising an article to be introduced to the American 
public." J. Walter Thompson is the special agent for all the papers 
listed in the book. Two pages are devoted to each, one containing 
a cut of the first page of the publication, a description of the paper 
and its .. advertising rate card, in English. On the opposite page is 
the same, all in French. The illustrations, at least, are valuable, as 
showing the quaint make-ups in vogue in 1889. (J. Walter 'fhompson, 
New York; 1889; 450 pages; red cloth; textbook; illustrated.) 
THE TYPOGRAPHY OF ADVERTISEMENTS 
- By F. J. Trezise. This is a thoughtful and attention-holding 
analysis of why some ads please the eye while others do not. It is 
a 10-chapter discussion of the problem of proper display. The illus-
trations are cuts of good and bad ads, with diagrams of arrangements. 
(Inland Printer Company, Chicago; 1912; 133 pages; brown board, 
brown cloth back; thin textbook; illustrated; $2.) 
NEW IDEAS IN MERCHANDISING 
- No author given. " . . . for the retailers of America. A 
series of advisory chapters on retail publicity, dealing mainly with 
hosiery." Some of the chapters are: Intensive MerchandiSing, Science 
in Purchasing, Newspaper Advertising, Street Car Advertising and 
Window Dressing. There are, in all, ten sections such as these, help-
ful and full of new ideas and some not so new. The illustration is 
a decorative cut at the beginning of the first chapter. (Holeproof 
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Hosiery Company, Milwaukee, Wis.; 1909; 91 pages; gray board, 
green cloth back; thin textbook; illustrated; $1.) 
THIRTY ADVERTISING SCHEMES AND HOW THEY MADE GOOD 
- No author given. "Interviews with advertisers, reprinted from 
the Advertising World." These are brief business essays on the 
advertising experiences of several large British :firms. There are four 
sections: Proprietary Articles, Retail Advertising, How Some Very 
Successful Mail-Order Schemes Were Worked and Some ~pecial 
Schemes. Experience teaches in this book. The illustrations are cuts 
of ads. There is an index. (The Advertising World, London; 1910; 
104 pages; red cloth; bigger, but much thinner, than textbook; illus-
trated.) 
BETTER BUSINESS 
- No author given. Optimism is the predominant note in this 
little publication by a big advertising agency, optimism that ex-
presses itself in the form of essays on the hopeful outlook for ad-
vertising and business in this country. The subjects are Democracy 
and Advertising, Standardizing Merchandise and the like. The con-
clusion is an explanation of the condition and work of the N. W. 
Ayer & Son advertising agency. It is frankly self-boosting but more 
widely helpful, too. (N. W. Ayer &: Son, Philadelphia, New York, 
Boston, Chicago; 1914; 45 pages; blue board, white parchment back; 
thin textbook.) 
THE KNACK OF SELLING 
- No author given. "System's new method of training men to 
sell." Thilil book consists of six small volumes on the selling talk, 
arranged in the following order: Mapping Out the Canvass, Manag-
ing the Interview, How and When to Close, Finding and Correcting 
Your Weak Points, Getting In to See the Prospect and Acquiring 
the "Art ot Mixing." The points are forcefully and clearly made and 
should prove valuable to the advertising soliCitor. The illustrations 
are charts and diagrams. (System, Chicago and New York; 1912; six 
volumes, of about 30 pages each; brown cloth; narrow, long books, 
much thinner than textbook; illustrated; plus a year's subscrip-
tion, $5.) 
TRADE MARKS-TRADE NAMES 
- No author given." . . . for the business man." The preface 
says: "The purpose of this little book is to present, in the simplest 
manner consistent with comprehensiveness, an interpretation of the 
federal statutes concerning trade-mark registration and protection." 
The six chapters give information that will save the manufacturer 
from devising a trade-mark that cannot be registered. The book is 
helpful to anybody who ever comes in contact with the registration 
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question. The illustrations are cuts of successful trade marks. (Munn 
& Company, New York; 1913; 41 pages; gray board, gray cloth back; 
thin textbook; illustrated; 25 cents.) 
THE ADVERTISER'S HANDBOOK 
- No author given, published by the International Correspondence 
School, Scranton, Pa. "A book of reference, dealing with plans, copy, 
typography, illustration, mediums, management, and other details of 
advertising practice." This is a small book, in small type, packed 
full of ready-made facts for the beginner in advertising. The material 
is easy to get at. There are lists of advertising terms, explanations 
of how to do things, discussions of mediums and the like. The illus-
trations are cuts of ads, engravings and diagrams. There is an index. 
(International Textbook Company, Scranton, Pa.; 1910; 400 pages; 
tan cloth; smaller than textbook; illustrated; $1.25 and $1.50.) 
THE ADVERTISING WORLD HANDBOOK 
- No author given. "A practical and comprehensive book of 
reference on publicity." This is a book of British facts, containing, 
among other things, a Directory of Advertising Agents, a Selected 
Press Directory, a Directory of Out-Door Advertisers, a Directory of 
Advertising Businesses, a Directory of General Press Advertisers and 
the like. Even the population tables are given for the guidance of 
advertisers. It is complete, handy of reference and covers Great 
Britain. There is an index. (The AdVertising World Publishing Com-
pany, London; no date; 200 pages; white board, red cloth back; thin 
textbook; 2 shillings 6 pence.) 
THE ADVERTISING REPORTER 
- No author given, eighth annual edition, 1890. . . con-
taining the financial credit or conditional ratings of all prinCipal ad-
vertisers in the United States and Canada, a directory of advertising 
agents and a classified advertisers' directory." Set two columns to the 
page, this annual contains lists of names and addresses, classified by 
states and by occupations. It is valuable ·for its time and fairly com-
plete. (Publishers' Commercial Union, Chicago; 1890; 560 pages; 
black cloth; bigger than textbook.) 
PRINTING 
SKETCHES OF PRINTERS AND PRINTING 
- By Charles R. Hildeburn. ... in colonial New York. 
With numerous illustrations." This book presents some quaint and 
curious, but nevertheless real, facts about the olden-time New York 
printers before and during the American Revolution, with accounts 
of the things they printed. The illustrations, which are emphasized, 
are portraits of printers and cuts of some of the title pages. There 
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is an index. (Dodd, Mead & Company, New York; 1895; 200 pages; 
gray board, white parchment back; small textbook; illustrated; $6.50.) 
THE PLIMPTON PRESS YEARBOOK 
- No author given. "An exhibit of versatility." This is an artistic 
specimen book of book printing, for the most part, with an especially 
valuable list of variable spellings, compiled from the standard diction-
aries. There is also an appendix, A Manual of Style, which would 
be good material on which to base a newspaper style book. The illus-
trations are inserts of cover designs and specimen papers, with a 
specimen proof sheet. There is an index. (The Plimpton Press, Nor-
wood, Mass.; 1911; 325 pages; red cloth; larger than textbook; illus-
trated; $3.) 
THE CAMBRIDGE PRESS, 1638-1692. 
- By Robert F. Roden. "A history of the first printing press 
established in English America, together with a biographical list of 
the issues of the press." This is the second of a series on famous 
presses, the first being "Horace Walpole and the Strawberry Hill 
Press, 1757-1789." The book is artistically made, with thicl{, deckle-
edged paper. The history is arranged by eras. Then comes the list 
of books printed, with explanatory notes on where the copies can 
be found. The illustrations are inserts of title pages. There is an 
index. (Dodd, Mead & Company, New York; 1905; 200 pages; green 
cloth, white cloth back; textbook; illustrated; $5 and $10.) 
SOME EARLY PRINTERS AND THEIR COLOPHONS 
- By J. S. Kennard. The printers of the Middle Ages, the open-
ing ages of printing, are quaintly characterized, and their colophons, 
or signatory marks, are shown and explained. The book is printed 
in red and black on thick paper, with one narrow column to the page, 
producing an artistic effect. The illustrations are old-style, hand-drawn 
initial letters. (George W. Jacobs & Company, Philadelphia; 1902; 
130 pages; white parchment; thin textbook; illustrated; $3.) 
ONEl HUNDRED YEARS OF PUBLISHING: 1804-1904. 
- By William C. Wood. "A brief historical account of the house 
of William Wood and Company." This is a slight book, setting forth 
the story of the second oldest publishing house in New York, in one 
family a century. The illustrations are cuts of the members of the 
family, the buildings occupied and samples of the older printing 
work. (William Wood & Company, New York; 1904; 29 pages; gray 
board, white parchment back; thin textbook; illustrated.) 
A SHORT HISTORY OF ENGLISH PRINTING, 1476-1898. 
- By Henry R. Plomer. The plan of this book divides the sub-
ject first by printers and then by periods and epochs. It is a matter-
of-fact, unimaginative recital of events, accurate and faithful, but not 
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inspiring. The illustrations are cuts of early printers and their 
devices or signatures. There is an index. (Kegan PaUl, Trench, Trueb-
ner & Company, Ltd., London; 1900; 350 pages; green cloth; a bit 
larger than textbook and square; illustrated; 10 shillings 6 pence.) 
THE HISTORY OF PRINTING IN AMERICA 
- By Isaiah Thomas. "With a biography of printers and an 
account of newspapers. Second edition, with the author's corrections 
and additions and a catalogue of American publications previous to the 
Revolution of 1776." The first volume is a history of printers, arranged 
by states; the second, the same of newspapers, plus some extensive 
lists of publications. This is a rather old book, but it contains a mass 
of valuable material. The index makes it a thing worth while. The 
illustration is a frontispiece portrait of the author. (American An-
tiquarian Society; Joel Munsell, Printer, Albany, N. Y.; 1874; two 
volumes, of about 400 and 700 pages; brown cloth; larger than text-
book; illustrated; volumes $2.50.) 
ANNALS OF SCOTTISH PRINTING 
- By Robert Dickson and John p, Edmond_ " . . . from the 
introduction of the art in 1507 to the beginning of the seventeenth 
century." There are thirty-eight chapters, each devoted to a printer 
or to the works of a printer. The book is, to a considerable extent, 
biographical. It is a monumentally big work, printed on thick paper, 
with lots of white space. It masses many facts analytically and 
critically. The illustrations are cuts of specimen pages. There i3 an 
index. (MacMillan & Bowes, Cambridge, England: 1890; 500 pages; 
dark blue cloth; much larger than textbook; illustrated.) 
GUTENBERG AND THE ART OF PRINTING 
- By Emily C. Pearson. This is an attention-holding history, writ-
ten in story-book style. There are also some odd observations and cuts 
of a "modern" printing establishment, new in 1871, but antiquated 
now. The other illustrations are cuts of old printers, presses and 
specimen sheets. (Noyes, Holman & Company, Boston; 1871; 300 pages; 
green cloth; textbook; illustrated.) 
PRINTERS, STATIONERS AND BOOKBINDERS 
- By E. Gordon Duff. " . . . of Westminster and London 
from 1476 to 1535." This volume comprises a series of biographies, 
readably written but not deeply interesting. The facts are recorded, 
with considerable comment. In two parts, 1476-1500 and 1500-1535, the 
book covers its chosen period faithfully. The illustrations are insert 
cuts of pages and bindings of old books. There Is an index. (G. P. 
Putnam's Sons, New York; 1906; 250 pages; blue cloth; textbook: 
illustrated; $1.50.) 
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THE GENERAL HISTORY OF PRINTING 
- By Samuel Palmer. " . . . from its first invention in the 
City of Mentz to its first progress and propagation thro' the most cele-
brated cities in Europe, particularly its introduction, rise and progress 
here in England; the character of the most celebrated printers, from 
the first inventors of the art to the years 1520 and 1550. With an 
account of their works, and of the most considerable improvements 
which they made to it during that interval." This book was printed 
the year George Washington was born. It is history in itself, being 
quaint and old-fashioned, with some valuable historical matter in it. 
(S. Palmer, Printer, London; 1732; 400 pages; brown leather; larger 
than textbook and square.) 
THE DEVELOPMENT OF PRINTING AS AN ART 
- By the SOCiety of Printers, Boston. "A handbook of the ex-
hibition in honor of the bi-centenary of Franlrlin's birth, held at the 
Boston Public Library under the auspices of the SOCiety of Printers." 
This is a catalogue, giving verbal descriptions of the books, samples 
and processes shown at the celebration. Its interest is mainly his-
torical. (Society of Printers, Boston; 1906; 100 pages; green paper; 
thin textbook; 25 cents.) 
A SHORT HISTORY OF THE PRINTING PRESS 
- Printed and published for Robert Hoe. . . and of the 
improvements in printing machinery from the time of Gutenberg up 
to the present day." This is an interestingly written account of the 
inventions that have brought forth the present-day presses, suitably 
illustrated, with considerable emphaSiS, of course, on the Hoe achieve-
ments. The illustrations are cuts of presses, old and new. (Robert 
Hoe, New York; 1902; 90 pages; gray paper; larger than textbook, 
but thinner; illustrated.) 
THE BOOK: ITS HISTORY AND DEVELOPMENT 
- By Cyril Davenport. This is a sort of textbook history of 
books and their making, particularly exhaustive in regard to the 
Middle Ages. It is clearly written, explanatory and thoughtfully illus-
trated. It takes up, in turn, paper, printing, illustrations and bindings, 
tracing the history of each. There is a list of references at the end 
of each chapter. The illustrations are cuts of the drawings and bind-
ings and diagrams of the work. There is an index. (D. Van Nostrand 
& Company, New York; 1908; 250 pages; green cloth; textbook; illus-
trated; $2.) 
THE BOOK: ITS PRINTERS, ILLUSTRATORS AND BINDERS 
- By Henri Bouchot, of the National Library, Paris. 
from Gutenberg to the present time. With a treatise on the art of 
collecting and describing early printed books and a Latin-English and 
English-Latin typographical index of the earliest printing places, edited 
by H. Grevel. Containing 172 facsimiles of early typography, book-
illustrations, printers' marks, bindings, numerous borders, initials, head 
and tail pieces, and a frontispiece." This title-page describes the book, 
which is an artistically printed and suitably illustrated history, critical 
and exhaustive. There is an index. (H. Grevel & Company, London; 
1890; 370 pages; white cloth; larger than textbook; illustrated; 
1887 issue, 9 shillings and 21 shillings.) 
THE PENTATEUCH OF PRINTING 
- By William Blades. " . . . with a chapter on Judges. With 
a memoir of the author and a list of his works by Talbot B. Reed." 
This is one of those artistic books about printing, pressed on thick, 
deckle-edged parchment paper. It is a real history of early printing, 
arranged under the general (and symbolical) biblical heads of GeneSiS, 
Exodus, Leviticus, Numbers, Deuteronomy and Judges. The story hits 
the interesting spots, being descriptive and fully informative. The 
illustrations are of the printers, scenes, machinery and title pages. 
There is an index. (A. C. McClurg & Company, Chicago; 1891; 117 
pages; blue cloth, red leather corners and back; a big, flat book, no 
thicker than textbook; illustrated; same, Eliot Stock & Company, 
London, 15 shillings.) 
POPULAR OUTLINES OF THE PRESS, ANCIENT AND MODERN 
- By Charles A. MacIntosh. or a brief sketch of the 
origin and progress of printing, and its introduction into this country; 
with a notice of the newspaper press." This book is just a general 
brief history of the main facts in the development of printing, with 
a discussion of the press in England at that time (1874). The country 
referred to in the sub-title is England, also. The writing is in a clear, 
matter-of-fact style. (MacIntosh, Printer, Great New Street, J..Iondon; 
1874; 225 pages; blue cloth; small textbook.) 
GEORGE PALME;R PUTNAM: A MEMOIR 
- By George Haven Putnam. "Together with a record of the 
earlier years of the publishing house founded by him." '1'his is a well-
written and attractively printed biography that sheds much light upon 
the middle nineteenth century history. Some of the topics are: Bull 
Run, The Draft Riots, London in 1869 and A Venture With Japan. 
The one illustration is the frontispiece cut of George P. Putnam. 
(G. P. Putnam's Sons, New York and London; 1912; 475 pages; red 
cloth; larger than textbook; illustrated; $2.50.) 
THE HOUSE OF HARPER 
- By Joseph Henry Harper. "A century of publishing in Franklin 
Square." This is a voluminous history of the founding and growth 
to the present time of the publishing house, with much of interest 
about the nationally important figures encountered. Mark Twain, John 
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Motley, Edwin A. Abbey, Thomas Nast and others pass in review before 
the reader. The illustrations are page cuts of the four Harper brothers 
and their literary friends. There is an index. (Harper & Brothers, 
New York and London; 1912; 700 pages; red cloth; larger than text-
book; illustrated; $3.) 
THE OLD PRINTER AND THE MODERN PRESS 
- By Charles Knight. The dedication is to "Charles Dickens, 
one of the most earnest labourers in that popular literature which 
elevates a people." There are two parts: (1) The Story of Caxton 
and How He Brought Printing to England and (2) The Progress of 
Printing and the Cheaper Literature to This Day (1854). Much of 
the intimate history of the Middle Ages is shown. The illustrations 
are quaint cuts of men, scenes and decorations. (John Murray, Al-
bemarle Street, London; 1854; 300 pages; red cloth; small textbook; 
illustrated; 3 shillings 6 pence and 5 shillings.) 
THE PRINTERS OF BASLE 
- By Charles W. Heckethorn. " . . . in the fifteenth and six-
teenth centuries: their biographies, printed books and devices." This 
is a very artistic big book, printed on thick, crackly, deckle-edged paper, 
CONring in a charnling and complete fashion the history and works 
of the many printers of this city prominently identified with the early 
history of the art. The illustrations are cuts of title pages, the printers' 
devices and one or two scenes around the City. There is an index. 
(,1'. Fisher Unwin, London; 1897; 200 pages; tan cloth; larger than 
textbook, but not very thick; illustrated; 21 shillings.) 
A LIST OF EARLY AMERICAN IMPRINTS 
- By Samuel A. Green. This book lists only those imprints 
belonging to the library of the Massachusetts Historical Society, start-
ing back in 1643 and describing the title pages and physical appear-
ances of the earlier American publications. It is very dry, but fully 
informative in the matter it covers. A great deal of language is used 
to describe what might have been told by cuts. There are no illus-
trations and no index. (John Wilson & Son, Cambridge, Mass.; 1895; 
supplementary lists for 1898 and 1899 are included in the later volumes; 
350 pages; green cloth; larger than textbook, but no thicker.) 
STARTING A PRINTING OFFICE. 
- By Robert C. Mallette and William H. Jackson. "Being a hand-
book for those about to establish themselves in the printing business 
and for those already established. Nothing theoretical." Some of 
the chapters are: Selection and Location of Plant, The Business Of-
fice, The Composing Room, Determining Cost, Bookkeeping and the 
like. The talks are practical, quoting from others on occasion. There 
is a good insert diagram of a $3,200 office. The other illustrations are 
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cost-ticket forms and the like. (The Jackson Quick Printing Company, 
WaterburY, Conn.; 1902; 90 pages; blue cloth; thin textbook; illus-
trated; $1.50.) 
THE COST OF PRINTING 
- By F. W. Baltes. "A system in practical operation, with forms 
and books especially adapted to large and small printing concerns." 
This is a book of forms, tags and tables, with instructions on how to 
use them. Considerable attention is paid to the ledger side of the 
work. The system is good-for 1894. The illustrations are cuts of the 
forms. (F. W. Baltes & Company, Portland, Ore.; 1894; 75 pages; 
green cloth; a thin book, wider than textbook and opening the long 
way; illustrated; same, Inland Printer Company, Chicago, $1.50.) 
ACTUAL COSTS IN PRINTING 
- By Isaac H. Blanchard. . . and how to discover and 
reckon them." This book explains a practical cost system and how 
to use it. The volume is made up in the form of tickets, cards and 
blank sheets for every phase of the work: composing, press work and 
the like. It shows also how to fill out and record the results from the 
blanks, using the system of unit calculations. This book settles a 
problem that perplexes many printers. The illustrations are the blank 
forms. (Isaac H. Blanchard Company, New York; 1904; 100 pages; 
gray board, brown cloth back; much thinner than textbook; illus-
trated.) 
THE PRACTICAL PRINTER 
- By Henry G. Bishop. "A book of instruction for beginners; 
a book of reference for the more advanced. Containing information 
on all the various parts of the printing business, with diagrams of 
imposition and useful tables." This is a book of hints from an ex-
perienced practical printer. It is intended earnestly to be helpful-
and it is. Explanations are given of only the most practical methods. 
Every paragraph contains a "tip." The illustrations are diagrams and 
specimens of copy. There is an index. (Henry G. Bishop, Oneonta, 
N. Y.; 1906; 168 pages; black cloth; thin textbook; illustrated; $1.) 
HOW TO MAKE MONEY IN THE PRINTING BUSINESS 
- By Paul Nathan. "With contributions from many of the leading 
printers of the United States. A book for master printers who realize 
that there is a practical side of the art, and who desire to know the 
surest methods of making profits." There are twenty-seven chapters on 
general phases of the owner's work-The Business Office, Bookkeeping, 
Leakages and the like. The twenty-eighth chapter, SuggestioJ;ls From 
Others, is a forum of opinion by men who have made money. The 
volume is well-written and eminently practical, and will entertain even 
the layman. (Oswald Publishing Company, New York; 1909; 280 
pages; blue cloth; textbook; $3.) 
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MODERN PRINTING 
- By John Southward. "A handbook of the principles and practice 
of typography and the auxiliary arts." This book is intended to be 
the final word on the subject of printing, the volumes being issued 
year by year. Volume I covers the composing room, book and jobbing 
composition, machine' composition and the like. Volume II deals with 
press and machine work, arts auxiliary to printing and business man-
agement. The illustrations are diagrams and samples of the work, 
There is an index. (Raitsby, Lawrence & Company, Ltd., London; 
first volume 1912, second volume 1913; 400 pages to the volume; green 
cloth; large textbook; illustrated; volumes 5 shillings.) 
THE PRACTICE OF TYPOGRAPHY 
- By Theodore Low DeVinne. These books are a series on the 
various phases of printing. Three of them, for example, are: "A 
Treatise on Title Pages," "Plain Printing Types" and "Modern Book 
Composition." These are valuable, complete and authoritative, each 
in its own field. The illustrations are cuts of the machinery used in 
the work. The volumes are indexed. (The Century Company, New 
York; 1902 and 1904; 450 pages to the volume; brown cloth; textbook; 
illustrated; volumes $2.) 
THE AMERICAN MANUAL OF PRESSWORK 
- No author given. This book contains a discussion of the prob-
lems of the pressroom, with chapters on CYlinder Presses, Platen 
Presses, Making Ready, Economical Paper Cutting and the like, all set 
two columns to the page. It is a good job of printing, chock-full of 
helpful ideas for the printer. The illustrations are chapter head- and 
tail-pieces, many diagrams and some inserts of fine color presswork and 
embossing. (Oswald Publishing Company, New York; 1911; 150 pages; 
gray cloth, brown cloth back; a fiat book, larger than textbook; illus-
trated; $4.) 
COLOR AND ITS APPLICATION TO PRINTING 
- By E. C. Andrews. This book discusses color and inks, mostly 
from the chemical standpOint. It is technical, scientific, authoritative. 
The illustrations are color plates, cuts of machines and diagrams of the 
color effects. (Inland Printer Company, Chicago; 1911; 150 pages; 
brown board, brown cloth back; a bit larger than textbook, but thinner; 
illustrated; $2.) 
PRINTING AND WRITING MATERIALS: THEIR EVOLUTION 
- By Adele M. Smith. The preface says: "In the preparation of 
this handbook, the purpose has been to furnish in succinct form the 
leading facts relating to the history of printing, writing materials, 
and of bookbinding, and the proce'sses by which they are made ready 
for general use." There are four parts: (1) Printing, (2) ReproductiTe 
Processes, (3) Writing Materials and (4) Bookbinding. Facts, his-
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torical and practical, are arranged by chapters, written in a lucid 
style. The illustrations are cuts of presses, book-sheets, linotypes and 
the like. There is an index. (Adele M. Smith, Drexel Institute, Phila-
delphia; 1904; 230 pages; green cloth; textbook; illustrated; $1.36.) 
THE ART AND PRACTICE OF TYPOGRAPHY 
~ By Edmund G. Gress. "A manual of American printing, includ-
ing a brief history up to the twentieth century, with reprodUctions 
of the work of early masters of the craft and an extensive review and 
elaborate showing of modern commercial typographic specimens." The 
book thus describes itself. It takes up typography by periods, then by 
kinds. The make-up is two columns to the page. This is a handsomely 
printed and helpfully arranged book, artistic and full of attractive 
specimens. (Oswald Publishing Company, New York; 1910; 175 
pages; green cloth; a big, flat book, no thicker than textbook; illus· 
trated; $5.) 
HISTORY OF COMPOSING MACHINES 
-By John S. Thompson. "A complete record of the art of compos-
ing type by machinery, fully illustrated. Also lists of patents on 
composing machines, American and British, chronologically arranged." 
Dividing the composing machines by classes, this book takes up progres-
sively the more important examples of each class and explains their 
operation. The printing is in blackface type. The patent lists are 
complete to 1904 (American) and to 1900 (British). The illustrations 
are cuts of the machines. (Inland Printer Company, Chicago; 1904; 
200 pages; green cloth; small textbook; illustrated; $2 and $3.) 
THE MECHANISM OF THE LINOTYPE 
- By John S. Thompson. "A complete and practical treatise on 
the installation, operation and care of the linotype, for the novice 
as well as the experienced operator. With full information concern-
ing the models One, Two, Three, Four and Five, not to be found in any 
work heretofore published." This book is explanatory and somewhat 
technical, but is kept from becoming excessively dry by the simple 
expedient of putting the information in the form of dialogues between 
the machinist and the operator. There are valuable lists, too, of the 
mechanical terms and of things not to forget in operating. The 
illustrations are diagrams. (Inland Printer Company, Chicago; 1908; 
200 pages; black leather; small textbook, round corners; illus-
trated; $2.) 
REFERENCE BOOK OF ELECTROTYPING AND STEREOTYPING 
- By Charles S. Partridge. "Giving information and instruction 
regarding processes, materials and machinery." The troublesome ques-
tions are taken up alphabetically, in dictionary style, and the proper 
usages are explained. The whole volume is set in blackface type. The 
information is complete and, best of all, conveniently arranged. (The 
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Inland Printer Company, Chicago; 1905; 134 pages; green cloth; 
smaller than textbook; $1.50.) 
STEREOTYPING: THE PAPIER MACHE PROCESS 
- By C. S. Partridge. This is a practical treatise on the machinery 
used in stereotyping and the operation of this machinery. It is not. 
precl"",lj up to the minute, but it is illuminating and covers its par-
ticular explanatory field clearly and well. It contains also an ex-
tensive and valuable list of American patents on stereotyping machines. 
The illustrations are cuts of the machines. (C. S. Partridge, Chicago; 
1892,; 150 pages; black cloth; thin textbook; illustrated; same, 1909 
edition, Inland Printer Company, Chicago, $2.) 
CONCERNING TYPE 
- By Ambrose S. Carnell. "A handbook of useful information for 
advertisers and users of printing." This book serves up, in a vest-
pocket volume, a collection of facts for anybody who deals with type. 
There is considerable descriptive and explanatory matter about types, 
rules, cuts, copy, proof and type cases, with a list of printing terms 
and diagrams. The illustrations are cuts of diagrams and a specimen 
proof sheet. There is an index. (Ambrose S. Carnell, New York; 1907; 
64 pages; blue cloth; much smaller than textbook; illustrated; 50 
cents.) 
TYPOGRAPHICAL TIPS 
- By Walter B. Palmer. "Including a set of rules governing the 
editing of copy and the correcting of proo!." This is a style book, 
plus some valuable facts and figures for the newspaper man. Some 
of the chapters are: Rules for Typographical Style, Postage Rates, 
Roman Numerals, Dictionary of Typographical Terms, Proofreaders' 
Marks and the like. The illustration is a specimen proof page. 
(George Banta Publishing Company, Menasha, Wis.; 1913; 86 pages; 
tan board, brown cloth back; smaller than textbook and flexible; 
illustrated; privately printed.) 
SOME NOTES ON BOOKS AND PRINTING 
- By Charles T. Jacobi. "A guide for authors, publishers and 
others." First there is given a general discussion of the field, in nine 
chapters, such as The Author's Manuscript, The Making of an Index 
and Types and Margins. Then comes a short, but well-selected, glos-
sary of bibliographical and typographical terms; then, samples of type 
faces; then, samples of various papers. This book has only the neces-
sary practical facts, handy of reference. The illustration is a cut of 
a specimen proof page. There is an index. (Charles Whittingham &: 
Company, London; 1912; 175 pages; red cloth; large textbook, but not 
thick; illustrated; 6 shillings.) 
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PROOFREADING AND PUNCTUATION 
_ By Adele Millicent Smith. The fourth edition of this book by a 
former instructor in proofreading in Drexel Institute presents many 
handy facts in small compass. Besides giving standard handbook 
information on proofreading and the technical terms, the volume tells 
something of type, including its casting and setting, the making of 
paper, methods of reproduction and the make-up of a book, plus the 
alphabets, accents, diacritical marks and divisions in the principal 
modern languages. The illustrations are both line cuts and half-tones, 
mostly indicative of methods. There is an index. (Published by the 
author, Philadelphia; 1907; 180 pages; red cloth; textbook; illustrated; 
1905 edition, $1.10.) 
SCRIPT AND PRINT 
- By Philip L. Jones. "A practical primer for use in the prepara-
tion of manuscript and print." This volume contains twelve chapters, 
written in essay style, on the making of a book. Preparing the Manu-
script, Reading Proof,Punctuation, Capitalization, Compounding, The 
Subjunctive Mood and Mistakes to Be Avoided are some of the chapters. 
There are many ideas that would be of great value in the building of 
a newspaper style book. The illustration is a specimen proof page. 
(Griffith & Rowland Press, Philadelphia; 1911; 54 pages; red cloth; 
much smaller than textbook; illustrated; 25 cents.) 
STYLE BOOK (GOVERNMENT PRINTING OFFICE) 
-No editor given; prepared under the direction of Public Printer 
Cornelius Ford. "A compilation of rules governing executive, congres-
sional and departmental printing, including the Congressional Record." 
It is hard to say anything about this deskbook without going close to 
the superlative, it is so business-like, so nearly complete, so seemingly 
authoritative and so brimming with information. Without attempting 
to give anything but the practices of the Government printers and 
proofreaders, this volume presents ideas that are of sterling and 
standard worth in any discussion of style. Of particular value are 
the sections on capitalization, figures, abbreviation and orthography, 
including the termination of words. Tables of book imposition and 
a vocabulary of double words also are of interest. The illustration is 
a cut of the proofreading marks. There is an index. (Superintendent 
of Documents, Washington, D. C.; 1913; 170 pages; gray paper; thin 
textbook; illustrated; 15 cents.) 
PREPARATION OF MANUSCRIPTS FOR THE PRINTER 
- By Frank H. Vizetelly. "Containing directions to authors as 
to the manner of preparing copy and correcting proofs, with sug-
gestions on the submitting of manuscripts for publication." This is 
an eminently practical book on such subjects as Sizes of Types, With 
Notes on Their Uses, How to Compute thQ Space That a Manuscript 
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Will Occupy and Names and Sizes of Paper for Writing and Printing. 
It is full of facts, advice and tables. The illustration is a specimen 
proof sheet. There is an index. (Funk & Wagnalls Company, New 
York and London; 1905; 150 pages; green cloth; small textbook; 
illustrated; 75 cents.) 
OF THE MAKING OF A BOOK 
- Compiled by the literary department of D. Appleton & Company, 
New York. "A few technical suggestions intended to serve as aids to 
authors." Advice is given on the preparation of manuscripts for the 
publisher, proofreading and the selection of illustrations. The book 
is small, but what there is of it will prove interesting to any journalist 
who deals with the publication of books. The illustration is a speCimen 
proof sheet. There is an index. (D. Appleton & Company, New York; 
1904; 57 pages; gray board; much smaller than textbook; illustrated; 
50 cents.) 
A MANUAL FOR WRITERS 
- By J. M. Manly and J. A. Powell. "Covering the needs of 
authors for information on rules of writing and practices in printing." 
This is a glorified deskbook, with chapters on Capitalization, 
Punctuation and the like, and special sections, including English 
CompOSition, Grammatical Notes-with a helpful list of Pitfalls in 
Diction-The Use of Italic, Letter Writing, Illustrations and a 
diSCUssion of the typographical work on a book. Part of this matter, 
of course, is useless to the newspaper man; enough of it is immediately 
worth while, however, to make the book of value. (Baker & Taylor 
Company, New York, Cambridge University Press, London and Edin· 
burgh, and others, agents for the University of Chicago Press, Chicago; 
1913; 225 pages; green cloth; textbook; illustrated; $1.25.) 
NOTES FOR THE GUIDANCE OF AUTHORS 
- By W. S. Booth. " . . . in the submission of manuscripts 
to the publishers." Some of the subjects covered in this book are: 
preparation of copy, submission, copyright, forms of agreement, bind-
ing, cover designs and the like. The most valuable section, probably, 
is that on Spelling, Punctuation and Style. The illustration is a 
'specimen proof page. (The MacMillan Company, New York; 1905; 
66 pages; gray paper;· much smaller than textbook; illustrated; 25 
cents.) 
AUTHOR AND PRINTER 
- By F., Howard Collins. "A guide for authors, editors, printers, 
correctors of the press, compositors and typists, with a full list of ab-
breviations. An attempt to codify the best typographical practices 
of the present day." This is really a dictionary, two columns to the 
page, containiD,g mQre thll.p. ~O,OOQ eutrles. Being arranged alpha-
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betically, it is easy of reference. The wording is concise, and the 
printing is good. Blank pages are left for notes at the end of the 
volume. (Henry Frowde, London, Edinburgh, Glasgow, New York and 
Toronto; 1905; 400 pages; blue cloth; small textbook; $2.25.) 
AUTHORS AND PUBLISHERS 
- By G. H. and J. B. Putnam. "A manual of suggestions for 
beginners in literature, comprising a description of publishing methods 
and arrangements, directions for the preparation of manuscripts for 
the press, explanations of the details of book-manufacturing, instruc-
tions for proofreading, specimens of typography, the text of the United 
States copyright law and information concerning international copy-
rights, together with general hints for authors." All in ninetY-SiX 
pages of moderately large type. The illustrations are specimens of 
copy and of proof and pictures of machinery. (G. P. Putnam's Sons, 
New York; 1883; 96 pages; brown cloth; thin, but large, textbook; 
illustrated; same, seventh edition, $1.75.) 
MANUAL OF STYLE (UNIVERSITY OF CHICAGO) 
- No editor given. "A compilation of typographical rules govern-
ing the publications of the University of Chicago, with specimens of 
types used at the university press." The third edition of this au-
thoritative and well-known book contains a hundred pages of rules for 
composition and technical terms, an appendix of hints and proofreaders' 
marks and more than a hundred pages of type faces, plus two in-
dexes, one to the manual and one to the type exhibit. 
Although this volume is intended more for proofreading than for 
copy reading, its pages include most of the standard rules of news-
paper style that the reporter, too, must know. (Baker & 'raylor Com-
pany, New York, Cambridge University Press, London and Edinburgh, 
agents for the UniverSity of Chicago Press, Chicago; 1911; 250 pages; 
green paper, green cloth back; textbook; illustrated; 75 cents.) 
ILLUSTRATION 
MODERN ILLUSTRATION 
- By Joseph Pennell. students' edition, with 
171 illustrations." This volume is a discussion, by a famous 
etcher, of historical and contemporary illustration, methods and 
results. It is more than merely a catalogue; it is an authorita-
tive review and criticism. The author knows from experience what he 
is talking about. The illustrations are cuts of samples of the work 
discussed. There is an index to the reading matter and another to 
the illustrations. (George Bell & Sons, London and New York; 1898; 
150 pages; gray cloth; textbook; illustrated; 7 shillings 6 pence.) 
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THE PICTORIAL PRESS: ITS ORIGIN AND PROGRESS 
- By Mason Jackson. " . . . with one hundred and fifty illustrations." This is a British history, taking up the papers chron-
ologically and covering generally the field of British newspaper illus-tration. It has, at the end, valuable chapters on how an illustrated paper is produced and on the difficulties of the war sketch artist. The illustrations are cuts of various pictures from the papers. (Hurst &I Blackett, London; 1884; 850 pages; green cloth; large textbook; illus-trated; 16 shillings.) 
CARTOONS ·AND CARICATURES 
-By Eugene Zimmerman (Zim). " . . . or making the world laugh." This is a neat little book, crammed full of funny pictures, 
with considerable advice to beginners sandwiched in between. It is 
artistic and helpful. (Correspondence Institute of America, Scranton, Pa.; 1910; 96 pages; white cloth, red leather back and corners; thin textbook; illustrated; $5.) 
CARICATURE AND OTHER COMIC ART 
- By James Parton. " . . . in all times and many lands. With 208 illustrations." This is an extensive history of caricature, beginning with the ancient Romans, Greeks and Egyptians and com-ing down to the author's present day (1878). It takes the art up by 
countries and then by periods, becoming historically interesting and 
exhaustive. The illustrations are cuts of the caricatures. There is an index. (Harper & Brothers, New York; 1878; 850 pages; green cloth; larger than textbook; illustrated; $5.) 
A PRACTICAL HANDBOOK OF DRAWING 
- By Charles G. Harper. .. . . . for modern methods of re-production. Illustrated with drawings by several hands, and with 
sketches by the author showing comparative results obtained by the 
several methods of reproduction now in use." This is a clearly and 
entertainingly written discussion of the things the artist must know 
nowadays in order to get his pictures reproduced as they are drawn. Paper, pens, inks, styles and manners are explained for the illustrator. The illustrations are comparative specimens of reproduction, showing good and bad results. (Chapman & Hall, Ltd., London; 1901; 160 pages; white cloth; textbook; illustrated; same, J. B. Lippincott Com-pany, Philadelphia, $2.25.) 
THE GOLDEN AGE OF ENGRAVING 
- By Frederick Keppel. "A specialist's story about fine prints. With 262 illustrations, showing the progress of the art from the year 1465 to the year 1910." This is a study of a series of artists-Four Centuries of Line Engravings, Sir Joshua Reynolds, Whistler as an Etcher and the like-all arranged chronologically, with discussions of 
the relation between the fl,rtiet and his engraver. At tl1e end is soma 6 
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extraneous matter, such as: What Etchings Are, Pitfalls for Tranlilla-
tors and A Chapter of Verse_ There is also a complete bibliography. 
The illustrations are cuts of the artists' work. (Baker & Taylor Com-
pany, New York; 1910; 300 pages; orange-colored cloth; larger than 
textbook; illustrated; $3.50 and $7.) 
PENROSE'S PICTORIAL ANNUAL 
- Edited by William Gamble. "The process year book, Volume 17, 
1911-1912." This is a much illustrated book, discussing the year's 
progress in the making of pictures for printing. It is a sort of sample 
book of the best work that has been done, with considerable enlighten-
ing and helpful type-matter about the phases of the engraver's art. 
The articles are by experts_ The illustrations are sample cuts. There 
are indexes to the articles and to the illustrations. (A. W_ Penrose 
& Company, Ltd_, London; 1912; 350 pages; green cloth; much larger 
than textbook; illustrated; same, Tennant & Ward, New York, $2.50.) 
AMERICAN GRAPHIC ART 
- By Frank Weitenkampt This volume takes up etching, wood-
engraving, line and stipple, mezzotint, aquatint, lithography, illustra-
tors, caricature, the comic. paper, the book-plate and applied graphic 
art. It is a history, not a handbook, featuring the names of the 
workers_ The illustrations are examples of the work discussed. There 
is an index_ (Henry Holt & Company, New York; 1912; 350 pages; 
green cloth; large textbook; illustrated; $2.75.) 
THE HISTORY OF ENGRAVING 
- By Stanley Austin. " . . . from its inception to the time 
of Thomas BeWick. Eighteen illustrations." The narrative covers the 
time from about 1200 to 1828, tracing the development of the wood-
cut, mezzotint and stipple. It is the story of engraving and engravers, 
understandingly written, with much biographical matter. The illus-
trations are half-tones of old engravings and portraits of the engravers. 
There is an index. (T. Werner Laurie, London; 1910; 200 pages; 
green cloth; textbook; illustrated; 3 shillings 6 pence; same, Charles 
Scribner'S Sons, New York, $1.50.) 
A DICTIONARY OF ENGRAVING 
- By William H. Baker. " _ . . particularly of the modern 
commercial processes, together with terms used in related branches, 
as electrotyping, lithography, advertiSing, printing, art, photography. 
etc., idiomatic and technical." This is a slight volume of definitions, 
arranged alphabetically. It is indefinite. in some cases, brief and a. trifle 
humorous. It defines a "crank," in the sense of a human being with a. 
grouch, but refuses to define "picture," leaving the work to the reader. 
There are tables classifying the various kinds of copy. The illustra-
tions sb,ow the screen:;; anq specimen:;; ot the work. (William lIenr,. 
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Baker, Cleveland, Ohio; 1908; 108 pages; brown board; a little book, 
much smaller than textbook; illustrated; 75 cents.) 
PHOTO-LITHOGRAPHY 
- By Georg Fritz, vice-director of the Imperial State Printing 
Works at Vienna; translation by E. J. Wall. This is a practical book 
on how to do the work of printing from stones, with recipes, formulas 
and minute directions. This is not a history but a handbook. It was 
up to date for its time (1896). The illustrations are cuts of the instru-
ments used and diagrams of the work, with an appendix of some finely 
printed examples of photo-lithography. There is an index. (G. Gen-
nert, New York; 1896; 88 pages; green cloth; thin textbook; illus-
trated; same, Tennant & Ward, New York, $1.75.) 
LINE PHOTO-ENGRAVING 
- By William Gamble. "A practical handbook on all methods ot 
reproduction in line, grain and stipple." This book tells about the 
engraving processes and how to manipulate them. There are dis-
cussions of the methods and precise directions for the operations. 
The volume is complete and authoritative. The illustrations are cuts 
of the machines and samples of the work. There is an index. (Percy 
Lund, Humphries & Company, London; 1909; 350 pages; black cloth; 
textbook; illustrated; 7 shillings 6 pence.) 
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